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Montana Newspaper Hall o f Fame
John A. Gilluly was a Michigan farm boy who 
developed a talent for transforming run-down Mon­
tana weeklies into profitable, forceful publications.
Schooled in the vitriolic personal journalism of the 
late 1800s, he is remembered for his critical attitude 
toward self-aggrandizement, his energetic involve­
ment in state and local politics and his staunch con­
viction that a publisher’s first obligation is to develop 
his community.
Mr. Gilluly was born near Clinton, Mich., Aug. 
21, 1859. At age seven, he moved to Kansas, where 
he later began his newspaper career as a printers 
devil on the weekly Oskaloosa Independen t. He subse­
quently served as editor of the Trenton (Mo.) 
Republican for more than 15 years before joining 
the staff of a weekly in Billings in 1901.
In 1904 Mr. Gilluly operated a commercial print­
ing firm in Seattle, then accepted a job with the 
Tacoma (Wash.) L edger. He returned to Montana 
to become telegraph editor of the Missoula Sentinel 
and eventually city editor of the Missoultan.
From 1910 to 1923, he owned and edited, in turn, 
the Columbus News, D awson County R ev iew  at 
Glendive, Forsyth T im es-Journal and the F ergus 
County Argus at Lewistown—all described as lan­
guishing weeklies which he built up.
He campaigned through editorials and public 
speeches for the establishment of Stillwater County. 
At one time he exposed a railroad builder whose 
projects, it was said, were motivated by greed and 
personal gain. He promoted singing performances 
and light operas and participated in community 
theatrical productions.
In 1916 he served as president of the Montana 
State Press Association.
Following the sale of the Argus in 1923, he be­
came receiver for the U. S. Land Office in Lewis- 
town. Two years later he purchased a monthly 
magazine, the Montana Banker, which he published 
in Great Falls until his death at the age of 76 
on April 3, 1936.
J o h n  A . G il l u l y
1859 -1936 
Eleventh Member 
Installed Oct. 30, 1965
The Montana Newspaper Hall of Fame, established Aug. 
16, 1958, is sponsored jointly by the Montana Press Associa­
tion and the Montana School of Journalism. A committee 
comprising six members of the Press Association and the 
dean of the School of Journalism recommends to the Associa­
tion one person for the Hall of Fame each year. A candidate 
may be nominated five years after his death.
72 1677  132
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DEAN A. L. STONE ADDRESS:
ON BEING NOTHINGED TO DEATH
By SHAN A A L E X A N D E R
For the past two years, readers of Life magazine have been greeted every two 
weeks by an incisive, witty, often gritty column written by Shana Alexander. 
Entitled ”The Feminine Eye” the column presents Mrs. Alexander’s opinions 
on subjects ranging from the womanly art of self-defense to rolling down the 
river with Lady Bird. Mrs. Alexander joined Life as a researcher in 1950  
and subsequently became the magazine’s first woman staff writer and first 
woman columnist. Always articulate, her stories and columns have examined 
diverse news events such as the Selma protest marches, the Berkeley student 
demonstrations, the Air Force Academy cribbing scandal, the Watts riots and 
the Clay-Liston fight in Lewiston, Maine. Mrs. Alexander was the 1966  
professional lecturer at the University of Montana School of Journalism. 
This address was delivered April 17, 1966, at the 10th annual banquet hon­
oring the first dean of the Montana School of Journalism.
After casting about for a subject that would be of equal 
interest both to journalists and to students, I finally came 
up with one: Torture. For example, there’s a torture story 
I heard in London. You may be pleased, or perhaps 
appalled, to hear that yet another James Bond film is being 
made. This one, based on the first of the Ian Fleming 
novels, Casino Royale, is being made by a team of pro­
ducers different from the people who did “Goldfinger and 
“Thunderball.” That means, among other things, the new 
fellows haven’t got Sean Connery to play James Bond. 
Who they’ve got is Peter Sellers, which is giving them a 
few problems. One is that Sellers, being a great genius, 
like Chaplin, cannot help but improvise and “improve” any 
script he’s working on. Another is that one central scene 
in Casino Royale cannot be done on film, and that, of course, 
is the famous, or infamous, torture scene in which the 
villain, Le Chiffre, played by Orson Welles, beats up Bond 
with a carpetbeater. To substitute for this, the movie has 
a fantasy sequence in which Bond-Sellers imagines the most 
hideous torture in the world. It turns out to be getting 
trapped in a locked rehearsal hall with 108 practicing Scot­
tish bagpipers.
The day I visited the set, Peter Sellers was improvising 
some dialogue between himself and Orson Welles, to come 
just before the bagpipe sequence. Bond is wondering what 
the new torture could possibly be—Bond already has been
through every kind of torture, you see—and he s terribly 
blase. So he says to Orson Welles, “It’s not that old busi­
ness of the snake that comes up through the floor grating, 
is it?” Welles shakes his head. “Oh I know—I’ll bet its 
the old shrinking room where the ceiling comes down and 
the floor goes up—the human sandwich? No?. . . Not 
the old grenade-in-the-mouth bit?”
Then Sellers suddenly pauses, and you see that great 
face of his get really worried for the first time, and he 
says, “Oh, I get it—you’re gonna NOTHING me to 
death!”
Well, everybody thought that was a marvelous ad-lib 
line, though nobody knew quite what it meant. It could 
mean so many things. Unfortunately, you won t see it in 
the picture because, later that day, Sellers asked the director 
to cut it. “But why?” asked the director, who loved it 
most of all. Sellers said, “Well, after all, what does it 
mean?”—which shows you one of the troubles with work­
ing with geniuses.
I think that the fact that we all immediately grasp the 
idea that being nothinged to death is an exquisite, real tor­
ture is an extremely relevant and terrifying comment about 
our society. To me, being nothinged to death means all 
sorts of things. Speaking sociologically, for example, it 
evokes images of Big Brotherism and the impersonal, de­
humanized, robot world of 1984. In philosophy and religion,
2 Montana Journalism Review
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it suggests the current God Is Dead uproar. In literature, 
my candidate for the writer who most nothings me to 
I death would be William Burroughs, not because he writes 
[pornography—which, of course, he does—but because he 
[“writes” books by cutting random pages in half and past­
in g  them together, thus indicating his utter contempt for 
[the thing for which I have the highest respect the art of 
[stringing words together in the most painstaking, precise 
[way possible. That, of course, is what writing is, whether 
[ you do your writing in a city room or in a poet’s corner.
You may have observed by now that this is becoming a 
[highly opinionated, if not downright arbitrary, list. We’ll 
get back to that point later. As a columnist, I have to 
[have opinions; that’s what they pay me for, and it’s often 
[very difficult to have them. Try spending one week in 
! Viet Nam, for example, as I did last fall,, then form a reas­
onable opinion about what is really happening there. Then 
: you put this opinion in a big magazine for 7 or 8 million 
I people to read and you sign your name to it. Sometimes I 
I .hink that for a journalist—someone who originally was 
Strained, as I was, to report, not to comment—it is just as 
I uncomfortable to put your opinions on in public as to 
I take your clothes off in public.
But back to my opinionated list: In art, pop art nothings 
I me to death. Op art, for some reason, doesn’t. I like it. 
|[n show business, underground movies and so-called hap- 
■ penings and electronic music do the job. In politics, I find 
I that most congressional debate is nothinging of a high order. 
I  I’m not talking about the off-stage maneuvering, which is 
I fascinating. I mean the logrolling and pork barreling and 
; the speeches on motherhood and wildflowers.
manufactured news deplored
And in the field of journalism as it is practiced today,
; which is really what we are here to talk about, I have all 
• sorts of quibbles and criticisms and even howls of outrage 
i'about the way the mass media feed us our news. I deplore
■ manufactured news; I deplore unanalyzed news like virtu- 
| ally all the coverage of the Free Speech Movement on the
■ Berkeley campus last year; I am bothered by the appalling
■ number of what Prof. Daniel Boorstin called pseudo-events
■ events staged solely to be covered. His classic example of
■ a pseudo-event, as I remember, was President Kennedy s
■ trip to Berlin. But I think I partook of my own first 14- 
Bkarat pseudo-event just last week when I floated down the
■ Rio Grande with Lady Bird and 69 reporters in a flotilla
■  of rubber rafts. I still don’t know, except vaguely for beau- 
■tification”—what an ugly word for a lovely subject why
■  we did that one. That is, I know why I was in the river
■  because I had a column to fill that week—but what about
[the 69 other soaking-wet journalists?I also think much of the so-called “women s news is absolutely dreadful, particularly the food coverage. Fashion ■  is ridiculous too, but fashion coverage is so inventive and 
■  such fun to look at that I don’t mind. What annoys me 
»
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are the big glossy food pages in certain slick women s maga­
zines that look as if they’re meant to be licked, not read. 
Equally infuriating are those “budget recipes” that assume 
that just because you’re broke you don t know anything 
about how to cook. Not long ago the glossy Los A ngeles 
Tim es Sunday magazine described some kind of economy 
casserole which had this secret, mouth-watering ingredient: 
“Just before serving, carefully stir in one-third cup of 
warm water.” That’s true. And there was even a full- 
page, four-color illustration with it.
But speaking as a consumer of news—as a reader and a 
viewer, rather than as a writer—my chief complaint is not 
the women’s page or even the pseudo-event. My complaint 
is that I’m being Over-Communicated-At. I hesitate to 
use such a wildly ungrammatical term before an audience 
of students and teachers of writing, except that I believe 
that—especially for reporters—if you can find the exactly 
right word by breaking a few rules, break the rules. Being 
Over-Communicated-At means being hit over the head, 
blinded and deafened by news, information, entertainment, 
self-help advice and more news that pours out of the radio 
and the TV set and the mailbox in a truly terrifying 
Niagara of communication. While it is possible to shut off 
this Niagara—just become a hermit or move to a desert 
island—it is far more difficult to sort it out. Which maga­
zines do you read? Which writers? TV commentators? 
Whom do you dismiss? Whom do you pay attention to? 
Most of all, what can you throw, away?
This incredible outpouring of news and information is a 
direct consequence, of course, of the technological improve­
ments in communications and, in general, I think it is a won­
derful thing. The real trouble lies, I believe, in the fact 
that the huge volume of information available, coupled 
with the widespread inability to evaluate it, leads to a situ­
ation in the field of journalism in which the meaning of 
“nothing me to death” more and more becomes “consensus 
me to death,” or “impartial me to death,” or “objective me 
to death,” or—most hideous torture of them all—“sym­
posium me to death.”
And I think it is in instinctive, humanistic reaction to 
the threat of being “impartialed” and “objectived” to death 
that readers more and more seem to want to hear expres­
sions of one, single, human, opinionated point-of-view, and 
the more outspoken the better. We are having what 
amounts to a pocket renaissance in personal journalism to­
day; the “I”—the first-person pronoun—is in flower as 
never before; and I am pleased and proud and glad that the 
magazine I sound off in is leading the way. (For one thing, 
I otherwise might never have had this opportunity to visit 
Montana, and that would have been very sad indeed.)
I would like to close by telling you a little about how 
“The Feminine Eye” came to be and what the job has 
been like.
Until the beginning of the 1960s, Life was overwhelm­
ingly a picture magazine. Life writing was mostly crisp, 
impersonal, anonymous copy that existed to describe or to 
supplement what was going on in the magnificent pictures.
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The chief exception was the weekly text piece, a long, 
carefully written article usually turned out by one of our 
so-called “staff writers.” Compared to the weekly grind 
that regular editors had to endure, the staff writers led a 
life of 18th Century elegance. I know, because for three 
years I was one of them.
A famous old Hollywood story is the one about the 
movie mogul whose studio was losing so much money 
making costume pictures that he decreed: Don’t make any 
more pictures about guys with lace cuffs who write with 
a feather and walk out of the room backwards. Well, we 
didn’t live quite like that, but the pace was leisurely. I 
remember being taken to a very expensive lunch in New 
York by our articles editor and, finally, over the brandy, 
having had it pointed out to me ever so gently that in the 
past 12 months I had contributed exactly two articles. I 
was shocked. But even stronger than shock was the in­
jured, hurt feeling of discovering somebody was actually 
counting.
At any rate, despite all the superb pictures and the hand- 
tooled text, the editors still felt something was missing. 
And what the missing ingredient was, they decided, was 
the sound of a human voice. The rise of television as a 
competitive medium of news and entertainment certainly 
had something to do with this. But I think there was also 
a separate awareness that Life had begun to sound rather 
distant and Olympian and impersonal. So a gradual shift 
began toward a more human, personal, individual-sounding 
voice. Our book and movie reviews and the great increase 
in the number of signed pieces we publish are all part of 
that shift. And since all those changes were warmly re­
ceived, one day, as far as I can figure out, somebody said, 
“Hey, why don’t we get a woman’s voice?” So they opened 
the door and looked down the corridor and there I was at 
the water cooler gobbling Miltown and they said, “Why 
not get her to do it?” And somebody said, “Are you crazy? 
Last year she wrote tw o  pieces! And besides, she lives in 
California.”
And there were lots of other objections and problems, 
but we have some extremely persuasive and charming man­
aging editors and—well—here I am.
The reason we called the column “The Feminine Eye 
is to tip off the readers that the writer is a woman. Some 
of you may think this is unnecessary, but I assure you that 
without some such clue as to gender, the name Shana 
Alexander suggests a Hungarian psychoanalyst. I get many 
letters addressed to “Dear Mr. Alexander,” and even “Dear 
Dr. Shana.” But the worst ones are those that begin: 
“Dear Mr., Mrs. or Miss Alexander—please check one.”
As to what it feels like to be the Feminine Eye—on good 
days, it feels a lot like being the Green Hornet. I mean, you 
look like a plain, ordinary woman at a dinner party or on 
an airplane, but you’re really The F em inine Eye—all suited 
up to give them the business.
I first played this childish game of being the Green 
Hornet to help hold down my panic, because I found it so 
incredibly difficult to change from being a reporter to
being a columnist, to change from saying what other 
people think to saying what I think. The distance from 
third person to first person is the longest throw in journal­
ism. Once you have become adept at making readers feel 
what it is like to be somebody else—say Judy Garland or 
Barbra Streisand—it is awfully hard to switch and tell 
them what it is like to be you. You may think you know 
how you feel about something like the Watts riots, or 
having Ronald Reagan be your governor, or whether top­
less waitresses are really immoral. But when it comes to 
putting your opinion down on paper, with the knowledge 
that 7 million people are going to read it, 6,900,000 of whom 
are likely to say “Oh, yeah? How come she knows so much 
about it?” and you realize better than anybody what a good 
question that really is—well, you are swiftly reduced to a 
quivering aspic of indecision.
finding subjects
Many people ask if it isn’t hard to find 26 subjects 
a year to write about—but that s the easiest part. Topics 
are everywhere. Giving a speech, I think, would make a 
good one. It’s knowing what you really think about them 
that is difficult. Often you don’t know, until you have 
to sit down and reason it out with yourself on the type­
writer. I
And then people ask: Who tells you what angle to take? 
And I say: Nobody. Life has an official editorial position, 
of coursej we endorse political candidates and so on, but 
that position is stated on our editorial page. We columnists 
and reviewers are stricdy on our own, and I know that if the 
editors have one complaint with me, it is not be less opin­
ionated, but be more.
Being “The Feminine Eye” has brought me an unbeliev­
able variety and richness of journalistic experience, as well 
as added the pleasure of nights like this one. I really feel 
more like a dragonfly than the Green Hornet, skimming 
over the surface of my own life and times. In the past 
year I have been all over the world, from Selma to Saigon, 
and now to Missoula, and met everybody from Truman 
Capote to Ringo Starr—I’m not sure there’s such a great 
span there, come to think of it. I have had an absolutely 
unparalleled chance to see my world and be a part of my 
time. I cannot think of a better reason for commending all 
the incipient journalists who are in this room tonight.
Of course, every two weeks, inexorably, there does come 
that moment of truth when you have to sit down and re­
duce all these marvelous adventures and feelings to about 
1,100 more or less coherent words. But even that is not 
too difficult.
I should like to end this, as we began, with a torture 
story. The best description of column-writing I know was 
coined by the great sports writer Red Smith, who said: 
“There’s really nothing to it. All you have to do is to sit 
in front of your typewriter until tiny drops of blood appear 
on your forehead.”
4 Montana Journalism Review
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NO SCRAPBOOK NEEDED: 
RUDER’S PULITZER NOMINATION
By DOROTHY M. JOHNSON
Professor Johnson, author, teacher and secretary-manager of the Montana Press 
Association, describes in this article the problems and reactions she encountered 
in nominating a Montana newsman for a Pulitzer Prize in 1965. The nominee, 
Melvin H. Ruder, editor and publisher of the weekly Hungry Horse News at 
Columbia Falls, subsequently won the Pulitzer award for local reporting for 
his stories about a flood that killed 33 persons and caused an estimated $62  
million in damage in northwestern Montana. Professor Johnson has written 
seven books and several articles and short stories for the nation’s leading maga­
zines. Two of her stories, "The Hanging Tree” and "The Man Who Shot 
Liberty Valance,” have become movies.
It’s time somebody wrote this article. When the time 
t came for me to nominate Mel Ruder for a Pulitzer Prize, 
k I didn’t know how and couldn’t find out at the library.
There wasn’t any book called Pulitzer N ominating Made 
l Easy. The School of Journalism doesn’t give a course in it.
There’s not much call for it, really. But when you want to 
■> know, you want to know.
There’s no book called Pulitzer W inning Made Easy,
I either. Mel Ruder—founder and publisher of the H ungry 
I Horse N ews in Columbia Falls, Mont.—won his the hard 
L way, and he didn’t have prize-winning in mind at the time. 
[ All he thought about was reporting the disastrous floods in 
I his area in the spring of 1964, no matter what the conse- 
’ quences might be to himself.
I When he got the news that he’d won it, he said, Now 
I I can go ahead and have my heart attack! ’ He had one a 
I few years ago.
The Pulitzer committee, with headquarters at the Colum- 
I bia Graduate School of Journalism, issues a booklet of rules, 
I but it doesn’t tell how to write a nominating letter that will 
I ensure your candidate’s winning. The booklet lists the 
ft categories in which awards are offered. Mel Ruder was in 
I  Category No. 3:
“For a distinguished example of local reporting in a 
■ United States newspaper . . .  in which the pressure of 
ft edition time is not a factor. . . . due consideration being 
ft given to the initiative and resourcefulness and the construc- 
K tive purpose of the writer.”
I was so ignorant of Pulitzers that I didn’t even know 
ft how to pronounce the name. Some years ago, when I was 
\
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living in New York, I was bidden with a lot of other mem­
bers of the Authors Guild to a meeting in the palatial apart­
ment of a Mrs. Pulitzer, whose drawing room was only 
slightly smaller than the University’s field house. I didn’t 
notice how her name was pronounced. How was I to know 
that I’d ever care?
A man with a peg leg and a gray beard kissed my hand, 
thus throwing me into a panic before the hostess even 
appeared. He was Peter Freuchen, the Arctic explorer. Rex 
Stout told me how much ground a galloping cow pony 
could cover in an hour—information I needed for a short 
story and hard to come by in New York City. John Hersey 
helped the frail butler evict an obstreperous drunken writer 
whose name I didn’t catch, and Cleveland Amory later took 
me to the nearest subway entrance. All this was pretty 
heady stuff for the Whitefish Kid, and I never found out 
how to pronounce Pulitzer. Everybody who was anybody 
just called her Maggie.
After our man Ruder won a Pulitzer, he found out how 
to say it. Several of his constituents got around the problem 
by calling it a Nobel Prize. Almost anybody can pronounce 
that.
It would be, I think, impossible to nominate a candidate 
as a surprise, for a birthday present maybe. There are forms 
to fill out, and substantiating material must be provided. 
There was, for example, a good article about Mel in The 
Quill; there had to be an autobiography, and a photograph; 
there was a letter from the manager of Station KGEZ in 
Kalispell.
The most important material was the H ungry Horse
5
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News itself. This is a weekly newspaper—but in that 
dreadful week of flood it came out on Friday, Saturday 
and Monday. Then there was another week’s paper to get 
out. The three issues after that had follow-up stories and 
pictures.
The census says Columbia Falls has a population of 2,132. 
The H ungry Horse News had an average circulation, before 
the flood issues, of 3,704. The press run for the flood issues 
totaled 12,550 copies. The demand was so great that some 
subscribers sold their well-read copies for a dollar each.
Mel hasn’t been able to get his press run back to normal 
yet. In the middle of November, 1965, he wrote me, “Wish 
I knew some way to keep our circulation from going up. 
Printing 5,300 copies and the press runs forever on a 
12-pager. I’m serious about this. If I raise sub rates w ell 
hurt a lot of old people. Old people are the most loyal 
readers, and many are on social security and other frozen- 
type incomes.”
With the substantiating material I mentioned earlier, there 
had to be a nominating letter, which I had the privilege of 
writing. I worried and fussed for weeks before trying to 
write it. I was just plain scared that my own ineptitude 
might louse up the whole deal. Who was I to take on so 
important a piece of writing as this?
The deadline was close when I faced the facts that mere 
passage of time wasn’t making me any more competent, 
that nobody else was going to do the job (because I had all 
Mel’s supporting material), that my letter itself wasn t being 
submitted for a prize and that nobody deserved a Pulitzer 
more than Mel Ruder did.
Persuasive writing of any kind depends on the conviction 
of the writer that his product is better than any other. My 
product was Mel Ruder. I was convinced of his manifold 
virtues as a candidate. So I wrote the letter, then rewrote 
and polished it.
I didn’t have the triumphant feeling of “This will do it— 
nobody can beat this!” that I sometimes have enjoyed after 
writing something of less importance. (The first piece of 
advertising copy I ever wrote was about waxed paper for 
wrapping sandwiches. I still think that was magnificent 
copy, and I suppose it sold some sandwich wrapping.)
Here are some excerpts from the Pulitzer nomination 
letter:
Monday evening, June 8, he learned that the flood 
situation had created a crisis. He telephoned the owner of 
Station KGEZ in Kalispell—the only radio station on the 
air at night in that area—so that listeners could be alerted.
Mel stayed up all night to give bulletins to the radio 
station which competes with him for advertising.
He flew over flooded areas in Glacier National Park 
in a rented plane. When he couldn’t rent a plane, he 
begged a ride in one. He took pictures, developed and 
printed them in his own darkroom, and had his engrav­
ings made in Kalispell, 16 miles away.
Late on press day, he learned that an accident had 
occurred. He went after the story and had it in print 
three hours later. See "Lineman Pulled from Water,” 
page 1. His press normally turns out 3,900 copies. This 
time he ordered 5,800.
The disaster grew. He found a boat and took pic­
tures in  the flood. He brought out a Saturday paper, too. 
This time he threw out the advertising: he dedicated him­
self to covering the news for his readers.
On some of his news-and-picture expeditions he 
drove his car on the railroad track because the road was 
washed out.
Mel covered the story for Associated Press and tele­
phoned late news to some of the dailies.
On Monday, the H ungry H orse N ews came out for 
the third time in one week, with more news. After his 
two printers had run a total of 12,550 copies for that 
week, Mel started working on the next Friday’s paper. . .  .
Mel’s pictures make other photographers envious. 
For him, the shadows, the mountain goats and even the 
mountains somehow move around into the right place! 
Of course to achieve this, he ventures into some untenable 
positions with his heavy press camera. . . .
When Mel started his own newspaper, he had never 
worked on one. He had $4,000 saved from his Navy pay 
and employment with Westinghouse, but that wasn t 
enough to buy a paper in a thriving town. He saw an 
opportunity in Columbia Falls, where four previous news­
papers had failed; he took a chance that the construction 
of Hungry Horse Dam would bring at least temporary 
prosperity. Later, when the dam was finished, he could 
have been finished, too, but he had worked hard and long 
to bring an aluminum plant—permanent industry—to 
Columbia Falls. He deserves credit not only for a good 
newspaper but for reviving a community that for decades 
had been half dead.
When he began his paper, he went to call on the 
local banker, who said the project was bound to fail. 
Three years later, Mel became a director of the same 
bank. The town doesn’t have a single car agency, and it 
has only one small chain store. But the advertising reve­
nue of the H ungry H orse N ews is remarkably high— 
because it’s a paper that people depend on.
I have known Mel Ruder for 15 years. He is a man 
of integrity, of high ideals, of resolution and dedication. 
His coverage of the flood is proof of these qualities.
On Monday, May 3, 1965, I had a phone call from United 
Press International: “Mel Ruder won a Pulitzer Prize! We I 
can’t reach him by phone—can you give us some background I 
material?”
I could and did, from the files of the Montana Press 
Association. I couldn’t get Mel by phone, so I sent a tele-; 
gram:
“You won the Pulitzer. O frabjous day calloo callay shej 
chortled in her joy.”
and a class waited
I rushed off to teach a class in Trade and Technical 
Journalism and talked total confusion for the entire period. 
The Associated Press succeeded in reaching me; it couldn t 
find Mel, either. But somebody got the word to him—he 
was taking pictures in a barnyard—and he phoned in. He 
said he was going to remind the New Yor\ T im es that ii 
once refused to hire him. It had advised him to go marr) 
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Time came out the next week with a supercilious story 
about the Pulitzer winners and a snide pun—something 
about how it probably took skill to cover a flood but were 
the winners really in the mainstream of American journal­
ism. I was so mad that steam came out of my ears. Time's 
story said many candidates for Pulitzers nominate them­
selves year after year, with elaborate scrapbooks. I fired off 
this telegram, which T im e printed:
Yes, it takes skill to cover floods. Also courage.
Mel Ruder risked life and health and shared news with 
competing media to keep public informed. When I 
nominated him for Pulitzer there was no elaborate scrap­
book. His H ungry H orse N ew s spoke for itself.
Three weeks after the news of the Pulitzer broke, the 
people of Columbia Falls honored him and themselves with
a banquet. He showed some of us out-of-towners a big box 
in his office; in it were the congratulatory telegrams and 
letters he had received, and he was answering every one 
personally. He could have hired a typist to send out a form 
letter, but no; he felt he had to do this all himself, and 
what Mel Ruder thinks he ought to do, he does. He was 
getting about four hours sleep each night, what with answer­
ing all those messages and getting out his paper.
He was showered with honors and received a cash award 
of $1,000. He bought his wife a mink stole to celebrate, but 
not with the prize money. He put the whole amount in 
the local bank for a scholarship fund.
Altogether, the strain of all this excitement must have 
been almost as hard on him as the strain of covering the 
flood, and it lasted longer.
I bask in the sunshine of his glory.
A Job Where the Clock Moves Too Fast
Wire service newsmen must be competitive. This makes for a 
lot of pressure in the wire service business, but it also makes it 
fun because, in a way, it becomes a game. It is a serious game, a 
professional game, but it is still a game in which there is a winner 
and a loser—and that, to me at least, makes it enjoyable.
There are few occupations in which you can earn money and 
have fun at the same time. And I know of no other job where 
you watch the clock in hopes it w ill go slower.
We want people who can be fair and objective because we 
serve subscribers of many different convictions about politics, 
economics and other controversial subjects.
We don’t want cynics—people with closed minds. But we do 
want skeptics—people who won’t be pushovers for every press 
agent and every handout that comes in the mail, people who will 
question the statements and motives of politicians, bureaucrats, 
special interest groups and others who shovel at you tons of pub- 
; licity they try to pass off as news.
There are many advantages in working for a wire service the 
varied experience you get, the discipline you re under, the hard 
work you’ve become accustomed to, the degree of professionalism 
and objectivity you must attain, the contacts you have made all 
those make you a desirable asset to a newspaper, a magazine, a 
j. radio or television station or network. And many of them are 
willing to pay the price to get you and to offer you great oppor- 
[ tunities, professionally and financially.
What is the role of the newsman in the space age? The term 
[ "space age” immediately calls to mind an age of science, of astro- 
[ nauts, of exploration in a vast unknown far beyond the atmosphere 
| of the earth, of a race to the moon by two powerful nations.
But the space age is th is age, and for that reason it involves 
i more than exploration of space. It is a time of cold war, of crises 
breaking out all over the world. It is an age of emerging nations 
[ and a struggle over whose sphere of influence they w ill be in. It 
| is an age of social upheaval in our own country, with our Negro 
I citizens demanding their constitutional rights.
It is an age of increasing crime, violence in our streets, school 
I dropouts, juvenile delinquency, urban problems, farm problems, 
[ water problems, smog problems, taxation problems, birth-control 
problems. It is an age of Medicare and the war on poverty. It is 
an age in which even the great councils of Christianity are under- 
r going a considerable amount of soul-searching and inner conflict 
in an effort to make their dogma more meaningful to people who 
| are becoming more materialistic.
It is a challenging era for anyone in the news business and 
even more for someone in the wire service business, because what 
he reports and writes may be read or heard by millions throughout 
the world and it may help shape their opinions. In an age when 
people seem overly sensitive and quick to express their opinions 
in the form of demonstrations and even violence, you can see how 
important it is that their opinions are based on fact and on truth.
There it is then—the role and the responsibility of the newsman 
in this turbulent age: It is to ferret out the facts and the truth and 
to report them honestly and objectively in a manner which is inter­
esting and understandable to the masses.
But this is easier to say than it is to accomplish. There are 
roadblocks every step of the way. There are government clamps 
on the free flow of news. There are officials who dispute the 
public’s right to know, who think they have the right to halt the 
free flow of news or to manage news to protect their jobs or to 
protect their bosses or their political parties.
No patriotic and responsible American newsman would write 
anything that would jeopardize the national security. But we re 
faced these days with bureaucrats who are eager to put the classi­
fied stamp on information about almost anything they think the 
public hasn’t any business knowing.
At the same time, the American press constantly is barraged 
with publicity handouts from bureaucrats and congressmen. I 
understand there are twice as many governmental public relations 
men in Washington as there are journalists. In other words, con­
gressmen and other government officials are using tax money to 
inform the nation the way they want it informed.
In a way, you can’t blame them. It s a matter of survival for 
them. But it is the responsibility of the press to separate the news 
from the publicity and tell the people what really is going on.
Concentrated publicity efforts occur not only at "Washington but 
at the state and local levels as well. And it is the job of the 
responsible newsman to keep the public accurately and objectively 
informed about what goes on at the state capitol, the county court­
house and at city hall, just as it is in Washington.
__Excerpts from a speech by George Remington, Montana mana­
ger of United Press International, to the Montana Interscholastic 
Editorial Association at the University of Montana, Oct. 1, 1965. 
Remington, a 1950 graduate of the Montana School of Journalism, 
is now a state capital reporter for the Lee Newspapers in Montana.
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MONTANA PRESS COVERAGE:
THE BABCOCK-RENNE CAMPAIGN
By J E R R Y  HOLLORON
The Montana gubernatorial campaign of 1964  pitted the incumbent against 
the president of Montana State University at Bozeman. Gov. Tim Babcock, 
a Republican, was seeking his first full term, having succeeded Gov. Donald 
G. Nutter, killed in a plane crash Jan. 25, 1962* Roland R. Renne, a Demo­
crat, had been president of MSU for 20  years. Before the campaign, Renne 
had taken a year’s leave to serve as an assistant secretary of agriculture in 
Washington, D. C. Mr. Holloron, who earned a bachelor’s degree and a mas­
ter’s degree in journalism at the University of Montana, examined press cov­
erage of the campaign for his masters thesis. This article comprises excerpts 
from his thesis. Mr. Holloron has worked as a reporter for the Great Falls 
Tribune and the Hamilton Daily Ravalli Republican and now is a staff mem­
ber of the Missoula Missoulian-Sentinel.
In the November, 1964, Montana election, incumbent Tim 
Babcock won his first full term as governor by a 7,251-vote 
margin in a total vote of 280,975. A Republican, he won in 
the face of a landslide that gave the state’s four electoral 
votes to Lyndon Johnson and elected Sen. Mike Mansfield, a 
Democrat, by an 81,276-ballot margin. Babcock’s opponent, 
Democrat Roland R. Renne, received 136,862 votes to 
144,113 for Babcock.1
This report is based on an analysis of the daily press 
coverage of the Babcock-Renne contest. Copies of the 13 
Montana daily newspapers from Oct. 1, 1964, through Nov. 
2, 1964, were examined,1 2 the candidates were interviewed 
personally and daily editors and county chairmen were 
polled through questionnaires.
In selecting methods for the study, preference was given 
to those that would be easy to apply and to understand. To 
determine the amount of space given to each candidate for 
campaign material, the number of stories and pictures and 
the number of inches of text and pictures for Babcock and 
Renne were totaled.
The statistical analysis showed that Babcock received 
considerably more political news coverage from Oct. 1 
through Nov. 2 than did Renne. Totals for coverage by the
1R eport o f  th e  O fficia l Canvass o f  th e  Vote Cast at th e G eneral 
Election, Nov. 3, 1964 (Montana Secretary of State, Helena).
2Study of the coverage in the final month of a political campaign
seems to be the pattern in nearly all assessments of press per­
formance in election contests. That period, the most active part
of the campaign, allows a large enough sample from which gen­
eralizations can be made.
13 newspapers show Babcock got 1,777 inches of news and 
picture space (59 per cent of the total) compared with 
1,240 inches for Renne (41 per cent).
When photographs are excluded, the difference is less: 
Babcock, 1,271 column inches (57 per cent), and Renne, 974 
column inches (43 per cent).
A total of 3,017 column inches of news and picture space 
was devoted to Babcock and Renne during the 33-day pe­
riod. The column-inch totals in each paper were: Billings 
Gazette, 489; Missoula Missoulian, 480, Great Falls Tribune, 
38454; Butte Montana Standard, 355; Helena Independent 
Record, 267; Kalispell Daily Inter Lake, 257; Bozeman 
Daily Chronicle, 217; Havre Daily News, 194; Lewistown 
Daily News, 11954; Livingston Enterprise, 10454; Miles 
City Star, 88; Hamilton Ravalli Republican, 5054> and 
Dillon Tribune-Examiner, 11.
To analyze the coverage further, the newspapers, exclud­
ing the Dillon and Hamilton publications,3 were divided 
into groups according to circulation. Group I comprised 
the dailies in Billings (36,924 circulation),4 Great Falls 
(36,686), Butte (24,273) and Missoula (18,159). Group II 
comprised the dailies in Helena (8,514 circulation), Kalispell 
(6,895), Bozeman (5,111), Miles City (4,609), Havre 
(4,066), Lewistown (3,749) and Livingston (2,901). All 11
*These two newspapers, the smallest dailies in Montana, covered 
the campaign only when the candidates were in their circula­
tion areas. Neither carried AP or UPI reports.
4All circulation figures are from the Montana Press Association s 
N ewspaper D irectory and Rate Book for 1965.
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newspapers subscribe to a wire service. All in Group I are 
morning papers, and all in Group II are evening papers.
The Group I newspapers, excluding photographs,5 gave 
the following amounts of column-inch space to the Babcock- 
Renne race in the month preceding the election: Billings 
Gazette, 38914; Missoula Missoulian, 35614; Great Falls 
Tribune, 32414, and Butte Montana Standard, 244.
The percentage of coverage given each candidate varied 
among the four Group I newspapers. The percentages:
Babcock Renne
Butte Montana Standard----------------  65 35
Missoula M issoulian---------------------  57 43
Billings G azette---------------------------------51 49
Great Falls Tribune® -------------------  50 50
The percentage of front-page space given to Babcock ex­
ceeded that given to Renne in each of the four newspapers.
The Group II newspapers devoted these amounts of col­
umn-inch space to the campaign: Helena Independen t R ec­
ord, 267; Bozeman Daily Chronicle, 217; Kalispell Daily 
Inter Lake, 111; Livingston Enterprise, 9814; Lewistown  
Daily News, 8914; Miles City Star, 7014, and Havre Daily 
News, 59.
The percentage of coverage given to each candidate varied 
more among the Group II newspapers than it did among the 
Group I dailies. The percentages were:
Babcock Renne
Havre Daily N ew s---------------    89 H
Miles City S t a r --------------------------  80 20
Kalispell Daily Inter L ake------------- 66 34
Helena Independent Record ---------  58 42
Livingston Enterprise-------------------  54 46
Bozeman Daily Chronicle -------------  54 46
Lewistown Daily News -------------— 34 66
Three of the newspapers—the Kalispell Daily Inter Lake, 
Helena Independen t R ecord  and Miles City Star carried 
front-page stories about Babcock but no stories about Renne 
on that page during the period studied. Two papers the 
Livingston Enterprise and the Lewistown Daily News 
devoted more front-page space to Renne than to Babcock. 
Of the seven newspapers, five devoted more front-page space 
to Babcock than to Renne.
the question of bias
The analysis of press coverage of the Babcock-Renne con­
test shows clearly that Babcock got more total coverage and 
more front-page coverage than did Renne. But do the fig­
ures prove the press was biased in favor of the incumbent 
governor ? The answer is a firm “no.
No attempt was made to state what the “right amount 
of coverage would have been. The figures are of use, how­
ever, in pointing out that Montana dailies of comparable 
circulation differed considerably in their coverage.
'Photographic coverage is not included in subsequent figures cited 
in this study.
‘See "Editor Keeps a Log on Political Stories, Editor & Pub­
lisher, Dec. 19, 1964, p. 47.
The figures do suggest that a blanket indictment of or 
praise for the performance of Montana dailies as a group 
is unreasonable because of the divergence in amount and 
type of coverage by the newspapers examined. However, 
a key question remains: Why did Babcock receive consider­
ably more coverage than Renne did?
The primary reason—recognized by politicians and jour­
nalists alike—is that Babcock was an incumbent. When he 
spoke, the newspaper editors heard not only a candidate for 
governor but the voice of the state administration. The situ­
ation is not unique. In 1962, for instance, incumbent Con­
gressman Arnold Olsen, Democrat, and James Battin, Re­
publican, each received more coverage than did their op­
ponents. Battin got 59 per cent of the coverage in the East­
ern District congressional campaign, and Olsen received 
51.7 per cent of the coverage in the Western District cam­
paign.7
The same pattern existed in other races in the 1964 cam­
paign, according to studies by University of Montana jour­
nalism seniors. For instance, one study showed Democratic 
Senator Mike Mansfield received a total of 22654 column 
inches of space in the Missoula Missoulian for his political 
and senatorial activities from October 1 through Novem­
ber 2, compared with 105 column inches for his Republi­
can opponent, Alex Blewett. Similarly, Mansfield received 
186 column inches from the Great Falls Tribune, which 
gave Blewett 98 column inches.8
If it is reasoned that an incumbent is more newsworthy, 
it follows that he would receive more front-page coverage 
than would a challenger. That happened in the guberna­
torial campaign. It also happened in the presidential cam­
paign, where Lyndon Johnson, during the last month of 
the campaign, received the following advantages in front­
page column-inch campaign coverage: Billings Gazette, 
54854 for Johnson to 302 for Goldwater; Great Falls Trib­
une, 581% to 41154; Helena Independen t R ecord, 291 % to 
77%; Missoula Missoulian, 361 to 33754, and Butte Mon­
tana Standard, 476 to 130%.®
Incumbency was not the only factor that boosted Bab­
cock’s advantage in news coverage. Another influence was 
the type of campaign Roland Renne waged. Without judg­
ing the truthfulness of the charges Renne leveled at the 
Babcock administration, one must conclude the charges 
ceased to be newsworthy after constant repetition.
In an address in Helena soon after the primary election, 
Renne said:
Trinter Bowler, "Montana’s Daily Press in the 1962 Congres­
sional Campaign," M ontana Journa lism  R eview , Number 7 
(1964), p. 10.
"Carl Rieckmann, "A Look at the News Coverage of the Manstield- 
Blewett Race as Reported in the M issoulian and the Great Palls 
T ribun e ,” unpublished paper presented to the journalism school 
senior seminar, University of Montana, Missoula, Autumn Quar­
ter, 1964, p. 4.
Tat Rose, "Campaign Coverage of the Presidential Election in 
the Five Major Montana Dailies," unpublished paper presented 
to the journalism school senior seminar, University of Montana, 
Missoula, Dec. 1, 1964, p. 7.
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We must tell the people of Montana how we pro­
pose to get our state moving again. We must spell out 
how we propose to deal with the problem of jobless 
citizens, both to improve their compensation when they 
are laid off, and to improve their opportunities for 
employment . . . .
We must spell out for the people of Montana our 
plans for economic growth . . . .
We must spell out for the people of Montana how 
we propose to develop our resources for the benefit of 
our people . . . .
We must spell out for the people of Montana how we 
propose to improve our educational system so that our 
young people have every advantage they need for success 
in an increasingly complex world . . . .
We must spell out for the people of Montana how we 
propose to govern our state more efficiently . . . .
We must spell out for the people of Montana how we 
propose to improve the tax structure of this state and to 
lift the burdens on the individual property owner . . . .10
But during the period studied, Renne’s releases did not 
“spell out” those programs. His supporters may claim he 
was spelling out the proposals in his speeches; nonetheless, 
his news releases did not reflect such a positive emphasis, 
and the news releases were the basis for most of the report­
ing of his campaign.
A third factor accounting for the Babcock advantage in 
coverage is that newspapers depended on wire service re­
ports for a large part of their campaign news, and the As­
sociated Press—the larger newspaper wire service in Mon­
10Roland Renne, address at the Civic Center, Helena, June 26, 
1964.
tana—filed more campaign stories on Babcock than on 
Renne. In many cases, the candidates received approxi­
mately equal coverage when they spoke in the newspaper’s 
town.
In nearly all the papers, the proportion of coverage from 
sources other than wire services was greater for the Renne 
campaign than it was for the Babcock campaign. That 
suggests many papers—particularly the smaller ones and the 
Billings Gazette—used Renne’s releases rather than wire 
service rewrites. Although it would be difficult to prove, 
the greater dependence on sources other than wire services 
for Renne stories may reflect an attempt by editors to 
achieve more equal coverage of Babcock and Renne. At 
any rate, the practice of sending the releases to daily news­
papers as well as to wire services apparently paid off in 
increased coverage for Renne.
It should be noted that several of the dailies did interview 
the candidates and publish their comments. An outstand­
ing example was the “Political Forum” column in the Mis­
soula Missoulian. Five statements from Babcock and Renne 
were printed in that column in October in answer to 
questions such as whether the Board of Regents and Board 
of Education should be separate, what method should be 
used to solve the beef-import problem and where would 
money be obtained for a tax increase if one were needed. 
The forum format might well be considered by other Mon­
tana dailies. Cooperation would be required so that one 
list of questions—rather than four or five lists—would be 
submitted to candidates. The editors could agree on eight 
questions, then supplement those with two of special inter­
est to local readers.
Newsom on the War in Viet Nam
The Viet Nam war has been called a two-front war, a no-front 
war and a dirty war. It is all of that and more. . . . The United 
States now is responsible for and must assure the safety of the 
millions who have sided with us. If we were to pull out, we simply 
would invite a real blood bath against those who have supported 
the effort there. If the peace effort fails, then the war can go no 
place but up. Further escalation is being seen in the decision to 
adopt a policy of hot pursuit against the Viet Cong seeking sanctu­
ary in neutral Cambodia. It is seen also in the decision to send 
B52s against Communist supply lines along the Ho Chi Minh trail 
in supposedly neutral Laos.
In the background always is the possibility of Red China’s entry 
into this war, a possibility we have tried to avoid. In Korea we 
learned a great lesson. The Chinese threatened to come into that 
war but didn’t until we were right at their doorstep on the Yalu 
river. In this war we have tried with especial care to stay away 
from the Chinese border. We have stayed out of Laos with our 
manpower because we thought that China, having a common border 
with Laos, might feel impelled to come into the war whether it 
wanted to or not.
On the question of our present tactics, this was a war of mis­
calculation. First, we underestimated the ability of South Vietna­
mese to take care of themselves. We also underestimated the deter­
mination of the Communists. And as we have increased our own 
forces, the Communists have increased theirs almost man for man.
It is possible that the Communists now are underestimating us.
They may overlook the fact that for 20 years we’ve had 300,000 
troops in West Germany and for nearly 15 years 50,000 troops in 
Korea. W e’ve still got about 35,000 in Japan with no visible 
inclination to remove them. Further, the huge installations that 
we’re building, such as the Cam Ranh base, give no indication that 
we have any early intent of getting out of the country. As 
far as the war against the North goes, the bombing as we all know 
has shown no visible sign of dampening the determination of the 
North Vietnamese. Here some members of Congress are pressing 
demands for the bombing of Hanoi and its port of Haiphong. The 
benefits, I think, would be doubtful.
I think the civilian protests against the war are permissible. 
This is not a declared war. We have the right to criticize. But I 
think it’s too late. I think that as a people we were sound asleep 
while this war was building up. Further, the responsibility cannot 
be laid to the communication media—that is, the newspapers, radio 
or television—because the stories were all there. As a people we 
refused to recognize the danger in South Viet Nam until it had 
reached a scale out of all proportion to its beginning.
If we believe it necessary to contain an aggressive and warlike 
Red China, then we must agree with the war effort in South Viet 
Nam. If we don’t agree that Red China is a menace to us, as well 
as to other people, then the war in Viet Nam makes no sense at all.
—Excerpts from a speech by Phil Newsom, UPI foreign news 
analyst, at the University of Montana, Jan. 19> 1966.
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CUMMINGS VS. KORZYBSKI: 
WHEN POET MEETS SEMANTICIST
B y  L A R R Y  F. C R I P E
This article is based on a report submitted for the course Theories of Com­
munication at the Montana School of Journalism. Mr. Cripe, a journalism 
major graduated with honors by the University of Montana in 1965, served 
as associate editor of the University's daily newspaper, the Montana Kaimin.
He has worked as a reporter for the Missoula (Mont.) Missoulian and is now 
serving one year with VISTA (Volunteers in Service to America), the fed­
eral agency to combat poverty. In this article he discusses what he terms a 
conflict between the pronouncements of semanticists and the communicative 
methods employed by poets. Mr. Cripe suggests that the semanticist and the 
poet, though their approach and attitude toward language are dissimilar, ulti­
mately may reveal similar truths and arrive at similar conclusions.
Can the discoveries and aspirations of semantics be rec­
onciled with the traditional nature of literature, especially 
poetry? The semanticist attempts to define communication 
in scientific terms,1 whereas the poet is a nonscientific 
communicator who may have only a vague notion of his 
methods and often is uncertain what he is communicating. 
Richard Hugo, for example, has said he has written poems 
he does not understand and cannot explain entirely in terms 
of meaning. Plato refused to ascribe any rationality to crea­
tive composition; to him the poet was divinely inspired 
controlled by ethereal muses who guided his pen. Since 
Plato’s time, poets have advanced little in defining the exact 
source or method of their art. But in traditional semantic 
terms, one must know what he wishes to communicate 
before he can communicate effectively.
Semanticists often attempt to define the communications 
process, sometimes by using charts. But can literature be 
categorized in that manner? I believe it cannot be defined 
so rigidly.
William Faulkner probably would land beyond the top 
of a readability chart, and Ernest Hemingway would be 
lucky to rate at the high school level. Yet one can puzzle 
for hours over the meanings implicit in one of Hemingway s 
short stories, with all its brief, Anglo-Saxon words.2 *
1 Alfred Korzybski (1879-1950) is regarded as the founder of 
general semantics. The theme of his book, S cien ce and Sanity: 
An Introduction to  N on-Aristotelian System s and G eneral Se­
mantics (1933), is that the orientations that result in sanity are 
identical with the orientations of science.
*Though a readability test would be associated more with com-
Semantics charts usually are based on an encoder inter­
preting consciously the messages of a stimulus. Poetry, in 
many instances, communicates on that conscious level. One 
can carefully pick meanings from the symbols and allusions 
as scholars do. But when I read Richard Hugo’s “Death of 
the Kapowsin Tavern,” I am stirred to a feeling of loss and 
sadness which I cannot rationally explain in terms of the 
writer’s specific symbols. He has touched a subconscious 
area of my personality; most persons probably have had the 
same experience with a literary work—they have felt an 
inexplicable knot in the stomach, a sadness or a warm feel­
ing. Children are affected that way when Lassie makes it 
home or when Black Beauty is settled in the pasture after 
so many struggles. Even Ian Fleming and Mickey Spillane 
appeal to the subrational human attraction to violence and 
suspense. On the journalistic level, human interest stories 
draw emotional responses. The journalistic assertion that 
pictures of animals and children are most popular is a strong 
indication the subconscious emotional area is highly vulner­
able to stimuli.
Prof. Philip Wheelwright has pointed to one of the crucial 
bifurcations of poetry and semantics. He divides words into 
two broad classes—those of steno-meanings and those of 
open meanings. Wheelwright says steno-words have mean­
ings “that can be shared in exactly the same way by a very 
large number of persons—in general, by all persons using
munications research than with general semantics, the point that 
literature is difficult to measure and categorize is significant in a 
comparison of semantics and poetry.
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the same language or the same group of inter-translatable 
languages.” Such words are difficult to confuse. The words 
child, parent, dog, tree and chair are steno-symbols, and 
they usually have equivalents in other languages. They can 
refer to abstractions only if the abstractions have shared 
meanings. Geometric abstractions would serve as an ex­
ample.3
Some abstract words, however, lack “the demonstrable 
type of exactitude and objectivity of steno-meanings, ac­
cording to Wheelwright. Examples are the words justice, 
truth, divine providence and a long list of other generalities. 
Those are terms of open meaning.
Such terms can be used in a precise manner if they are 
carefully defined in each specific context. The precise defi­
nition of abstract terms is one purpose of semantics. Wheel­
wright says semantic positivists want a language consisting 
of static (steno-meaning) terms.” Such a language is called 
a “closed language,” and
involves as a corollary that the only legitimate role of any 
philosophy is to investigate and clarify the presupposi­
tions, implications, and interrelations of the sciences; for 
it assumes that any inquiry into the nature of What Is 
can be valid—that is, can be composed of legitimate, 
meaningful questions—only so far as it goes about its 
task scientifically, which is to say, as a first step, only so 
far as it employs scientific, logical language*
Poetry, however, never has assumed and probably cannot 
assume a scientific and logical language.
Open language is that which employs words that cannot, 
or are not, defined precisely. Though poets use many steno- 
words, their language, as a whole, is open. Such imprecise 
language is not in the grain of the scientific approach to 
semantics. I believe this is one of the irreconcilable con­
flicts that separates poetry and semantics. One insists on a 
scientific approach to language. The other relies on vague­
ness and ambiguity—which cannot, by definition, be scien­
tific—to achieve its full meaning.
both disciplines are valuable
I do not wish to say that either the science or the art form 
is superior. Such a value judgment would be irrelevant. In 
its place each achieves valuable functions. In the realm of 
everyday speech, more precision and stricter definition are 
needed. In politics, law, economics, education and even 
grocery shopping, semantics offers real improvement for 
human relations. But in the area of literature it has little 
significance. Poets rely on ambivalence and ambiguity to 
achieve meaning; many are concerned with showing the 
ambiguities and ironies of human experience. Only through 
the juxtaposition of word meanings can such ambivalence 
be represented artistically. In this passage from “The Come­
dian as the Letter C,” Wallace Stevens describes character *
*See Philip Wheelwright, M etaphor and R eality (Bloomington: 
Indiana University Press, 1962), pp. 33ff.
'Ibid., pp. 38-39.
types just the opposite of what one would expect in a con­
ventional description:
The florist asking aid from cabbages,
The rich man going bare, the paladin 
Afraid, the blind man as astronomer,
The appointed power unwielded from disdain.
A definite tension exists between the words florist and 
cabbages and between the rich man and going bare. One of 
the two major uses of metaphor in poetry is to juxtapose 
opposing forces in human existence, such as the tension 
between self and other persons, between self and physical 
environment, between love and antagonism and between 
one’s impulses and the decisions of rational thought. The 
language of literature is tensive also; that is, it displays the 
same juxtaposition of opposites. The tension of love and 
hate (or fear) is obvious in the following passage from 
“Snake” by D. H. Lawrence.
And voices in me said, if you were a man 
You would take a stick and break him now, and finish 
him off.
But must I confess how I liked him,
How glad I was he had come like a guest in quiet, to 
drink at my water trough 
And depart peaceful, pacified, and thankless,
Into the burning bowels of this earth?
The words peaceful and bowels are in a tensive state, the 
same as the passage as a whole. Lawrence has arranged his 
words carefully to show the tension of emotion in his char­
acter. In another passage from the same poem,
And trailed his yellow-brown slackness soft-bellied down, 
over the edge of the stone trough
the terms soft-bellied and stone trough seem to pull against 
each other. But in no way can that tension be measured or 
analyzed semantically. The words guest and bowels are not 
used in the logical, precisely defined sense of a scientific 
language. They have become poetic images, and they con­
note more than they denote. Connotation is essential to 
poetry; it means that the words suggest significance not 
explicit in their formal definitions. Burning bowels have 
a connotation of evil.
When William Carlos Williams says,
So much depends 
upon
a red wheel 
barrow
glazed with rain 
water
beside the white 
chickens
the wheelbarrow takes on symbolic significance beyond its 
common existence as a farm tool. What would happen to 
the connotative powers of those words if semantic standards 
were applied to them? If, by some strange law, words could 
be used only for their precise, literal meanings, connotation
12 Montana Journalism Review
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and, therefore, poetry would be impossible. A wheelbarrow 
is, in reality, only a cart. Bowels are a part of the body. The 
earth, literally, has no bowels. But poetry is not literal and, 
therefore, it is difficult to study scientifically. How can 
semantics deal with a subtle, unproven reference to evil? It 
cannot. It can take bowels and barrows at their real levels, 
but it cannot explore scientifically their symbolic meanings 
any more than it can examine their emotional impacts, 
because those things are not measurable or verifiable.
The deliberate ambiguity (or even multiplicity of mean­
ing) of poetic language also tends to exclude poetry from 
semantic study and classification. Ambiguity is obviously 
opposed to precise definition. For instance, the following 
passage from “The Waste Land”
Who are those hooded hordes swarming 
Over endless plains, stumbling in cracked earth 
Ringed by the flat horizon only
could refer to the condition of contemporary man, to the 
Ku Klux Klan or to the survivors of a nuclear holocaust. 
How can one study poetry scientifically if one does not 
know what the poet meant to convey or what meaning, or 
how much meaning, the reader will derive from the pas­
sage? In routine communication, semanticists can make 
educated guesses. In poetry, which can be interpreted so 
many different ways, such guesses are impossible.
the poet as creator
T. S. Eliot is not ambiguous in “The Waste Land” be­
cause he does not know better. He is pointing to ironies of 
life and ambiguities of human experience. Language is the 
only way we have to perceive and convey meaning. When 
one wishes to describe artistically a paradox, he must make 
the language itself ironic, and in the process he creates new 
meanings for the words. Williams gave new meaning to a 
wheelbarrow, Lawrence to bowels and Eliot to plains. The 
poet has the prerogative of creating new word meanings 
without consulting any standard authority. It is a privilege 
based on necessity. Poets must compress as much meaning 
as possible into as few words as necessary. One of e. e. Cum­
mings’ works, “anyone lived in a pretty how town,” illus­
trates how a poet not only can discover new word meanings 
but also new forms of composition. It begins:
Anyone lived in a pretty how town 
(with up so floating many bells down) 
spring summer autumn winter 
he sang his didn’t he danced his did
women and men (both little and small) 
cared for anyone not at all 
they sowed their isn’t they reaped their same 
sun moon stars rain. . . .
One other aspect of poetry—one that puts it outside the 
semantic discipline—should be mentioned. That is the 
poetic tendency to extend the meanings of particular words 
; and word combinations to universal statements of value. 
Williams uses a red wheelbarrow (a specific item) to refer 
to the importance of things common to human experience
t
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(a broad statement about the human condition). In com­
position courses the use of a single word to stand for a 
larger value or situation is called symbolism. Wheelwright 
calls it extension, noting it is related to the connotative 
powers of words.
When T. S. Eliot speaks of garlic and sapphires in “Burnt 
Norton,”
Garlic and sapphires in the mud 
Clot the bedded axle-tree
he is not commenting on seasonings or gems; he is de­
scribing the common and sublime forces in human experi­
ence. When Robert Frost wrote the following verse in “The 
Road Not Taken,”
I shall be telling this with a sigh 
Somewhere ages and ages hence:
Two roads diverged in a wood, and I—
I took the one less traveled by,
And that has made all the difference
he was not describing a walk in the woods as much as he 
was commenting on individuality and social conformity. 
A particular image refers to a universal moral question—a 
quality essential to great poetry. That quality means that 
words—in the poetic sense—cannot be narrowly defined in 
semantic terms. Language reformists want precise word 
definitions. Extension, however, resists precision. It also 
resists the reference to observable data essential to the scien­
tific (semantic) approach. Poets seek meaning at high levels 
of abstraction. The images may be concrete, but the refer­
ents are vague truths disclosed only through the imagination, 
and the imagination is a difficult area for the semanticist to 
explore. Semanticists, to my knowledge, have not been able, 
or even attempted, to measure the imaginative powers of 
words; even poets are not certain what the mind of the 
reader will do with their, images. Poets must take a chance. 
They will try new images knowing that the symbols may 
convey nothing—may confuse more than communicate. 
Cummings was willing to turn words upside down, even if 
no one got the message, and that is not an effective approach 
to communication according to the semantic definition. Se­
manticists seek a solid and predetermined base for word 
meanings—meanings grounded in observable data.
Both approaches—poetry and semantics—are valid within 
separate contexts. Certain aspects of poetry cannot be dealt 
with in semantic terms, but semantics can’t be disqualified 
because poetry does not conform. It would be ludicrous to 
ask poets to conform to the language standards that semanti­
cists apply to communication. Semanticists seem to realize 
that poetry exists in a realm outside the science of language 
and is valuable in that realm. The distinction should be 
maintained.
While poets are searching for the ultimate truth with new 
metaphors, semanticists can be improving routine communi­
cation in an effort, perhaps, to reach the same truths. 
Human problems can be approached from more than one 
direction. In the vital, complex area of communication, we 
need to examine all possible perspectives.
13
15
School of Journalism: Montana Journalism Review, 1966
Published by ScholarWorks at University of Montana, 2015
A STEPCHILD COMES OF AGE:
THE BUSINESS PRESS
B y  LEE NORTON
During the summer of 1965, Professor Norton worked for three business pub­
lications in Chicago under a grant sponsored by the American Business Press 
and the Association for Education in Journalism. This article presents some 
of the opinions he formed about the business press, with emphasis on the three 
publications for which he worked— Industrial Marketing, Advertising Age and 
Advertising & Sales Promotion. Professor Norton was employed for 14 years 
in the public-relations and radio-broadcasting fields. He was part owner of 
KENL in Areata, Calif., station manager of KEST in Boise, Idaho, and con­
tinuity director for KGMS in Sacramento. He has served as community rela­
tions director for the Goodwill Industries of Santa Clara County in California.
Some business press editors never fade away. They pub­
lish. They serve. They profit. And—as in the case of 
G. D. Crain Jr.—they persist.
Crain, who founded Industrial Marketing on March 1, 
1916, is a keen, vigorous octogenarian who works full time 
as chairman of the board of Advertising Publications, Inc., 
in Chicago. In addition to Industrial Marketing, his firm 
launched the remarkably successful A dvertising A ge and a 
promising latecomer, A dvertising & Sales Promotion.
The evolution of API reflects the recent history of the 
business press. From the role of unwanted stepchildren, the 
firm’s publications have developed into recognized leaders in 
their fields. Their story indicates how the business press 
has grown in quality as well as quantity and why this field 
of journalism is winning increasing respect among readers, 
increasing support among advertisers and increasing aware­
ness among educators.
As in other areas of journalism, API’s publications could 
not have succeeded unless they had responded to a specific 
need. Industrial Marketing, for instance, was founded dur­
ing World War I when Crain identified a necessity for inter­
communication at top-management levels. In the 1930s, 
Crain and Sid R. Bernstein determined that the growth of 
the advertising industry had created a need for a “national 
newspaper of marketing.” The result was the weekly 
A dvertising Age. And because sales promotion and mer­
chandising had become more important in the over-all mar­
keting function, API in the late 1950s established the 
monthly A dvertising & Sales Promotion.
The three API publications are horizontal in nature— 
that is, they serve an entire field across product and service
lines. They were not started to serve persons within a cer­
tain industry. For example, A dvertising Age appeals to 
advertising, marketing and media personnel in all fields. 
In contrast, Editor & Publisher is directed primarily to those 
in the newspaper profession and Broadcasting to those in 
radio and television.
A significant reason for the success of API’s three publi­
cations is their adherence from the beginning to a policy of 
independence and freedom on the editorial page and in the 
news columns.
Sid R. Bernstein, publisher of A dvertising Age and a 
dominant influence in its early development, said this about 
the publication’s policy in an address to the American Busi­
ness Press convention:
Gorden Lewis, our sales manager, delights in telling 
people, in our presence, how the editorial department 
regularly loses customers for him by either not printing 
things his advertisers would like to have printed, or per­
haps even worse, by insisting on printing things his 
advertisers object to having printed. But he makes the 
point proudly, I think, because he knows that editorial 
independence and integrity are one of the strongest sell­
ing points he has.1
Editorials in A dvertising Age frequently indicate its inde­
pendent attitude. In recent months, for example, it has 
endorsed participation by advertising agencies in a con­
sumer-education plan, supported a move to end differentials
lSid R. Bernstein, "Editorial Independence—How to Attain It and 
Nurture It," a speech presented to the Editorial Division of the 
American Business Press, April 12, 1961.
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between local and national rates for newspaper advertisers 
and advocated specific actions to eliminate misleading adver­
tising.
Robert Konikow, managing editor of A dvertising & Sales 
Promotion , has urged compliance with the fair employment 
practices provisions of the 1964 Civil Rights Act. He is not 
afraid to speak out about activities that tend to discredit the 
advertising and promotion fields.
Leo Anderson, managing editor of Industrial Marketing, 
printed in an editorial column a letter from an advertising 
executive who asserted editors and readers must distinguish 
between sales and advertising and added in a postscript, 
“Marketing makes me sick, too.” Anderson commented:
Now there’s a stopper of a letter for sure. A real reason 
for reexamining our role, for second-thinking, for look­
ing backward to see if we had gone wrong, and where.
We did all this, and we still think admen should know 
more than they do about sales management problems 
(and that sales managers should know more about ad­
vertising, too). So we shall push resolutely ahead as an 
industrial marketing magazine.*
API concluded long ago that editorial independence and 
integrity attract advertisers. Statistics support such reason­
ing, for each publication has increased in sales and circula­
tion nearly every year.
At a Chicago meeting of business press editors during the 
summer of 1965, a panel of representatives from four pub­
lishing houses agreed editorial independence and integrity 
were essential to success. They emphasized their responsi­
bility to serve, stimulate, challenge and lead. Most could do 
that, they said, because they were obligated to no one firm.
The progressive, stable management of API’s three publi­
cations is another reason for their success. Together, Crain 
and Bernstein represent more than 80 years of experience 
with the firm. Mike Hartenfeld, a company veteran who is 
now business and circulation manager, has helped coordinate 
API’s operations in property management, directory services 
and annual advertising and media workshops.
executive turnover minimal
The turnover has been minimal in the highest echelons 
of API’s editorial department. Jack Graham of A dvertising 
Age, Leo Anderson of Industrial Marketing and Bob Koni­
kow of A dvertising & Sales Promotion  continue to write for 
their publications as well as edit them. The standards they 
impose on their staffs are demanding and unwavering; the 
employes respond with material that is fair, accurate, imagi­
native and refreshing.
Benefits offered by the three publications include a pen­
sion, profit-sharing plan, hospitalization, generous vacations, 
sick leave and a program that encourages additional educa­
tion. For more than 10 years, most regular employes have 
received a bonus of a half-month’s pay each August and 
December.
Since World War II, the two oldest API publications
*Industrial M arketing, November, 1965, p. 3.
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have made impressive circulation gains. A dvertising Age 
had an ABC total paid circulation of 14,920 in November, 
1945, and 54,992 in November, 1964, an increase of 268 
per cent. Industrial Marketing had circulations of 5,520 and 
18,729, an increase of 239 per cent, for the same periods. 
Meanwhile, Printers’ ln\, a Decker Communications pub­
lication, rose in circulation from 17,280 to 40,758 for a 135- 
per-cent gain.
Advertising-agency circulation of A dvertising Age jumped 
from 3,216 in November, 1945, to 17,177 in November, 
1964, while agency circulation of Printers’ ln\  increased 
from 3,180 to 6,912.
API continuously examines its readership profile through 
circulation and sales studies by its research department and 
outside research firms. Top API executives exhibit pride in 
the profiles of all three publications, declaring they have bet­
ter penetration among executives and decision-makers than 
do their competitors.
Advertising sales of the API publications and their com­
petitors also are subjected to constant scrutiny. Gorden 
Lewis, sales manager and another long-time employe, uses 
a service that records in detail the performance of his sales­
men and lists the space purchased by A dvertising Age ad­
vertisers and prospects in competitive journals.
A librarian and two assistants staff the API research and 
reference library in the main office at Chicago. Among its 
facilities is a cross-indexed file of news stories in the adver­
tising, marketing and media fields.
In many ways, API represents the successful member of 
today’s business press. Moreover, the firm s record and 
activities reflect the principal trends among business papers.
The number of mergers and acquisitions of business pub­
lications is increasing, primarily because of the high cost of 
printing, circulation and distribution. Editorial staffs are 
being assigned to the same office. Separate advertising, pro­
duction and circulation staffs are being consolidated. The 
management and personnel structure is being revised to per­
mit faster communication and greater efficiency.
Despite the mergers and acquisitions, the number of busi­
ness publications is increasing. Most estimates put the figure 
above 2,500. The major reason for such proliferation is 
the continuing trend toward specialization in industry. The 
emerging business publications fulfill the concomitant need 
for expanded communication.
The business press, to a greater degree than consumer 
magazines, is concerned with its readership profile. And 
because it concentrates on information rather than enter­
tainment, the business press increasingly stresses the im­
portance of its pass-along readership. It is not uncommon 
to find a business paper claiming a readership three or more 
times the actual number of subscribers. But the pass-along 
readership is regarded as concerned, involved—not inci­
dental—readership.
Some business press leaders, however, think the number 
of publications will decline because of a trend among in­
dustry advertisers to increase their linage in certain journals 
rather than buy space in new ones.
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Other spokesmen believe some business press publishers 
may “go public” to raise money for expansion. Such a trend 
already is evident among major advertising agencies.
Additional changes in the business press have been de­
scribed as follows:
No verifiable explanation is known . . . for the major 
drop in the number of business publication advertising 
pages since the peak of 1957.
Business publications are a different product than they 
were ten years ago. . . . Press runs generally are longer 
while the number of folios has stayed the same.
Editorial and other costs per page are rising faster than 
income per page—despite increases in space rates. Post­
age rates have increased 111 per cent since 1957.
Direct selling costs have remained about level. But 
the services business publications offer (merchandising, 
research, etc.) have proliferated, resulting in substan­
tially increased costs.
Small business publications still have a difficult time 
surviving. Only 40 per cent of publications with less 
than $200,000 volume are making money.*
In addition, business publications are among the media 
being criticized by advertisers for advancing space rates and 
circulation battles.
Against the background of the above commentary, what 
can be said about the status of the business press and its 
prospects?
In 1964 the nation’s 125 top advertisers spent more than
*lbid., p. 149. Quoted from a joint report presented by James 
Kobak, partner in the J. K. Lasser Co., and W illiam Giglio, 
executive vice president of the American Business Press.
$75 million in business publications, nearly twice the amount 
spent in network radio.4 The total volume of advertising 
in the business press in 1964 was $634 million.5 I
Clearly, the business press is considered a worthwhile 
medium by industrial executives. While total advertising 
pages have dropped from the 1957 peak, page rates have 
increased and some advertisers have not been able to keep 
pace. Even so, progressive, well-managed firms are flourish­
ing, and the future for space sales looks bright. That out­
look, however, could be affected by costly advertising and 
circulation battles spurred by establishment of too many new 
publications.
Editorially, the business press has improved remarkably, 
especially since World War II. The scope, content, quality 
of writing and layout consistently have been upgraded in 
the leading publications. Editorial quality should continue 
to improve if journalism schools can continue to provide 
trained, qualified employes.
The profit prospects of the business press, as well as maga­
zines in general, depend, in part, on circulation costs. In­
creased postal rates would cut still further into business- 
press revenues.
The over-all outlook for the business press is encouraging. 
Through associations such as the American Business Press 
and the Association of Industrial Advertisers, it can com­
municate and discuss its problems, share its advances and 
strive for improvement.
4A dvertising A ge, Aug. 30, 1965, p. 67.
Hbid., p. 144.
An Editor’s Plea: Challenge But Be Tolerant
I was managing editor of a college newspaper 30 years ago. I’m 
sure not one student among the 6,000 enrolled at the University 
of North Dakota—which I attended—is the least bit interested.
Furthermore, I’m having a difficult time recalling the name of 
the college editor I succeeded, and I don’t recall who followed me. 
In short, don’t take yourself too seriously.
I recognize that young men and women should be thought ad­
venturers when they are 20. There is also nothing new on the 
college campus of today in students trying to fit themselves into 
the image of what they think a liberal should look like and how 
he should act. However, I think we got haircuts and shaved.
As we become 40 and 50 we prefer even more to be conventional. 
We are more comfortable knowing that each Monday’s work will 
be much the same and that at 7 p.m. we’ll be tuned to the Huntley- 
Brinkley telecast.
At the same time, you vibrant young people don’t seem to know 
the meaning of tolerance. Too often your editorials read as if they 
were lifted from a professor’s lecture. They have a pattern of either 
being too dry or an attempt to shock.
You also forget that our young ladies of the 1930s were attrac­
tive even if we didn’t see their knees. Urges didn’t come with 
your generation.
I like to see men do battle with their typewriters. At the same 
time, I think a journalist should be tolerant. A man displays lack 
of tolerance when he is abusive of accepted mores. Challenge but 
be reasonable.
For example, I don’t think any newspaper of general circulation 
in the United States should use outhouse language.
Furthermore, I don’t think any college editor of today is capable 
of saying words that would shock an overseas veteran. You shock 
us only when you put them in print.
Nobody talks more about the free press and does less to preserve 
it than do college editors.
I’ve been in Helena in behalf of open-meeting laws, and I 
lobbied complete with paying the $10 lobbyist fee. Montana 
finally has an open-meeting law thanks to men such as Ray Loman
and others. #
It isn’t much of an open-meeting law, but there is finally one 
on the books in Montana, and working newsmen find it helpful. 
College editors didn’t help in the least, and I recall some snide 
remarks about it not being much good.
I started the H ungry H orse N ews in August, 1946. Now weve 
a paid circulation of 5,160—Audit Bureau of Circulations. This 
is the largest circulation of any newspaper in Montana owned by 
a Montanan as far as I know.
Each issue of our paper since volume one, number one has had 
a locally written editorial. Metropolitan surveys show readership 
of editorials around 4 per cent. Such is not the case in our paper. 
Editorials get read.
—Excerpts from a speech by Mel Ruder at the Sigma Delta Chi 
Region 10 meeting at the University of Montana, March 5, 1966. 
Mr. Ruder, a 1965 Pulitzer Prize winner, is editor and publisher 
of the H ungry H orse N ews at Columbia Falls, Mont.
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Press freedom, protected by the First Amendment to the 
United States Constitution, also is guaranteed in the Mon­
tana Constitution.
The Montana Constitution offers a more detailed guar­
antee than does the First Amendment. Most importantly, 
the state document provides that a person is to be held 
responsible for abusive publications. It also provides that 
truth is a defense against a libel action. That is the case in 
civil libel. However, truth must be published with good 
motives and justifiable ends if it is to be a defense in 
criminal libel. The state constitution says the jury, under 
the court’s direction, shall determine the law and facts in 
a libel case. In practice, the court submits the law to the 
jury in the form of instructions. The jury only decides the 
law if the court submits a choice of laws to the jury, which 
is seldom the case.
Article 3, Paragraph 10 of the Montana Constitution 
states:
No law shall be passed impairing the freedom of 
speech; every person shall be free to speak, write or pub­
lish whatever he w ill on any subject, being responsible 
for all abuse of that liberty; and that in all suits and 
prosecutions for libel, the truth thereof may be given in 
evidence; and the jury, under the direction of the court, 
shall determine the law and the facts.
Libel and Press Freedom
Libel laws are intended to offer protection against abusive 
publication.
To publish something that defames or robs a person of 
his good name may be considered libelous. Montana statutes
provide two safeguards against defamation—libel for printed 
offenses and slander for those spoken.1 Both grew out of 
common law and were incorporated into various statutes.
Montana statutes also differentiate between two types of 
libel—civil and criminal. A civil action would be brought 
by a private party. A criminal action most commonly would 
be initiated by the people’s representative or public prose­
cutor. Montana civil- and criminal-libel statutes are similar; 
however, the criminal-libel law mentions malice while the 
civil law does not.
Civil Libel Defined
As defined by Montana statute,
Libel is a false and unprivileged publication by writ­
ing, printing, picture, effigy, or other fixed representation 
to the eye, which exposes any person to hatred, contempt, 
ridicule, or obloquy, or which causes him to be shunned 
or avoided, or which has a tendency to injure him in his 
occupation.*
Libel Per Se and Per Quod
While Montana statutes do not distinguish between libel 
p er se  and p er quod, courts in Montana as well as in several 
other states have made such a distinction.
Libel per s e  is considered defamatory on its face. The
1R ev ised  C odes o f  Montana, 1947, Annotated, 64-202. Hereafter 
referred to as RCM, 1947.
*Wilbur F. Sanders (ed .), C odes and Statutes (Helena: no pub­
lisher listed, 1895), Civil Code, sec. 32, p. 474. Hereafter 
referred to as C odes and Statutes. RCM, 1947, 64-203.
Montana Journalism R eview 17
B y  DEAN REA
This article is based on a study conducted by Professor Rea during the summer 
of 1965  under a University of Montana research grant. His report is designed 
for use by newspapermen; however, most of the laws and cases cited in this 
article also apply to broadcasting. Professor Rea points out that cases concern­
ing Montana press law often conflict in many respects. The author has edited 
weekly newspapers in Oregon and Missouri and from 19 61 to 1963 served 
as county editor of the Eugene (Ore.) Register-Guard.
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term is applied “to words which are actionable because they, 
of themselves, without anything more, are opprobrious.
When words are not libelous per se, they may be libelous 
per quod. That is to say, if the words are not libelous in 
themselves, the plaintiff must show that the words, through 
innuendo, are defamatory. In addition to innuendo, the 
plaintiff suing for libel per quod  also must prove he suffered 
special damage.4
Several generalizations can be made about how the Mon­
tana Supreme Court has viewed libel per se.
First, the court has considered that words must be oppro­
brious5 or convey disgrace to an individual if they are to 
be defamatory per se. However, it may be immaterial 
whether the publication contains opprobrious statements 
when considering whether a person has been injured in his 
occupation.6
Second, it appears well established that if words are not 
libelous per se , they cannot be made libelous per se  by 
innuendo.7 The Montana Supreme Court has held that 
innuendo means “a statement by the plaintiff of the con­
struction which he puts upon the words, himself, and which 
he will induce the jury to adopt at the trial. 8 9 Words are 
to be “construed according to their usual, popular, and nat­
ural meaning and common acceptance, that is, in the sense 
in which persons out of court and of ordinary intelligence
would understand them. . . .”
Third, the court has said that “it is well-setded law that the 
words used in the alleged libelous article must be susceptible 
of but one meaning to constitute libel per se, and that the 
libelous matter may not be segregated from other parts and 
construed alone.”10 *
Fourth, “the entire printed statement must be viewed by 
the court as a stranger might look at it, without the aid of 
special knowledge possessed by the parties concerned in 
considering libel per se.
*Burr v. W innett T im es Publish ing Co., 80 Mont., 70, 75 (1927).
* Rowan  v. Gazette P rin tin g Co., 74 Mont., 326, 331 (1925). 
*Burr v. W innett T im es Publish ing Co., lo c. cit.; R owan  v. Ga­
zette P rin tin g Co., loc. cit.
“This ruling was made in M iller Insurance A gen cy  v. H om e Fire
& M arine Insurance Company o f  California, 100 Mont., 551, 565 
(1935). The court overruled an opinion concerning business 
libel in L emm er v. T he T ribune, 50 Mont., 559 (1915).
1Brown  v. Ind ep end en t Publish ing Co., 48 Mont., 374, 380 
(1914); M anley v. Harer, 73 Mont., 253, 256 (1925).
6Burr v. W innett T im es Publish ing Co., op. cit., p. 76.
9Shaffroth  v. T he T ribune, 61 Mont., 14, 17 (1921). Other cases 
where this rule was cited include W oolston  v. T he Montana Free 
Press, 90 Mont., 299, 309 (1931) and B rown  v. Ind ep end en t 
Publish ing Co., op. cit., p. 380. Edward L. Kimball in "Defa­
mation: The Montana Law,” Montana Law R eview , Vol. 20, No. 
1 (1958), p. 7, felt that this rule was disregarded and the 
communication treated "piecemeal” in G riffin  v. O pinion Pub­
lish in g Co., 114 Mont., 502 (1943), and that the court had 
carried the rule too far in Shaffroth  v. T he Tribune.
10Porak v. Sweitzer’s, Inc., 87 Mont., 331, 340-341 (1930).
n W oo lston  v. T he Montana Free Press, op. cit., p. 310. Other
cases where this rule was mentioned include B rown  v. Ind ep end ­
en t P ublish ing Co., lo c. cit., and Shaffroth  v. T he T ribune, lo c.
cit.
Fifth, a person may be libeled though he is not named so 
long as readers would identify him as the person or as a 
member of a group libeled.12
Sixth, though the civil statutes do not mention malice, it 
becomes relevant in increasing or decreasing the amount of 
damages that may be collected and in cases involving 
privileged communications.13 Under the criminal statute, 
a libel is defined as a “malicious defamation”14 and the 
“law presumes malice, in the absence of lawful excuse, even 
though no spite or ill-will is shown.”15
Damages
Damages may be confusing and past Montana case law 
has offered little clarification. However, the plaintiff in a 
civil-libel action in Montana may sue for general, special and 
punitive damages. General and special damages are two 
classes recognized under common law.
General damages, which may be awarded in every case, 
have been described as “those which the law presumes 
actually, proximately and necessarily result from the publi­
cation of the defamatory matter.”16 They compensate for 
mental anguish, injured feelings, humiliation, etc. A plain­
tiff may recover general damages without alleging or prov­
ing special damages when the publication is libelous per se.
Special damages may be awarded in cases of libel per se 
but must be alleged and proved in cases of libel per quod.1* 
Under common law, special damages may be recovered 
when the plaintiff can show that out-of-pocket or pecuniary 
loss resulted from the libel. Actual damage is another term 
used to describe that type of damage.
Punitive dam ages are those intended to punish. A jury 
may award punitive—sometimes called exemplary—damages 
in cases where malice is involved.10 Generally, in this sense, 
malice has been held in civil cases to mean intentional 
defamation.
Who May Be Libeled?
One may not be held civilly liable for defaming the dead 
unless the libel should have occurred before death.20 How­
ever, one may be held liable under the criminal statute for 
“tending to blacken the memory of one who is dead.’ 2 
While the Montana Supreme Court has considered only
12Nolan v. Standard P ub lish in g Co., (si Mont., 212, 220-226 
0 9 2 3 ) .
iaC ooper v. R om ney, 49 Mont., 119, 127 (1914).
URCM, 1947, 94-2801. ;
15K elly  v. Ind ep en d en t P ub lish in g Co., 45 Mont., 127, 139
(1912).
18M anley v. Harer, op. cit., p. 259-
17Paxton v. W oodward, 31 Mont., 195, 209 (1904).
18B rown  v. Ind ep en d en t P ub lish in g Co., op. cit., p. 379; M anley 
v. Harer, lo c. cit.; G riffin  v. O pinion P ub lish in g Co., op. cit., 
pp. 520-521.
'"Paxton v. W oodward, op. cit., p. 211.
80K im ba ll, op. cit., p. 9- 
a RCM, 1947, 94-2801.
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libel cases involving individuals, it is generally held that 
corporations and partnerships also may be libeled.22
Who Is Liable?
While most commonly the newspaper publisher is sued, 
a reporter and editor involved in writing and publishing a 
defamatory story may be held liable in a civil23 as well as 
in a criminal24 action.
Criminal Libel
Criminal libel is treated as a misdemeanor in Montana. 
The state statute that defines criminal libel differs in 
several respects from the one that defines civil libel. The 
most notable differences are mention of malice and defama­
tion of the dead in the criminal law.
A Montana statute gives the following definition of crim­
inal libel:
A libel is a malicious defamation, expressed either 
by writing, printing, or by signs or pictures, or the like, 
tending to blacken the memory of one who is dead, or to 
impeach the honesty, integrity, virtue, or reputation, or 
to publish the natural or alleged defects of one who is 
alive, and thereby to expose him to public hatred, con­
tempt, or ridicule.®
Another statute provides that “an injurious publication 
is presumed to have been malicious if no justifiable motive 
for making it is shown.”26
Punishment of a criminal libel is not to exceed a fine of 
$5,000 or a county jail sentence of one year.27
Montana statutes also make it a misdemeanor to threaten 
to publish a libel28 and to submit to newsmen false or libel­
ous statements that are published.29
Statute of Limitations
Montana laws stipulate that a civil-libel action must be 
started within two years30 and a criminal-libel action within 
one year.31 *
*®K im ball, lo c. cit.
“See K elly  v. Ind ep end en t Publish ing Co. cited in footnote 15. 
™Codes and Statutes, Penal Code, sec. 435, p. 1062; RCM, 1947, 
94-2806.
""Codes and Statutes, Penal Code, sec. 430, p. 1061; RCM, 1947, 
94-2801. See section on political criminal libel.
MCodes and Statutes, Penal Code, sec. 432, p. 1061; RCM, 1947, 
94-2803. State v. W interrowd, 77 Mont., 74, 79 (1926).
*Codes and Statutes, Penal Code, sec. 431, p. 1061; RCM, 1947, 
94-2802.
MCodes and Statutes, Penal Code, sec. 439, P- 1062; RCM, 1947, 
94-2810.
"‘Laws o f Montana, 1905, c. 36, sec. 1, pp. 72-73; RCM, 1947, 
94-2811.
"‘Codes and Statutes, Civil Procedure, sec. 515, p. 786; RCM, 
1947, 93-2606. See K elly  v. Ind ep end en t P ub lish in g Co., op. cit., 
p. 139.
nRCM, 1947, 94-5703.
Defenses Against Libel Action
The traditional defenses against libel actions are recog­
nized in Montana.
In addition to defenses of truth, conditional privilege and 
fair comment, newsmen are protected against punitive dam­
ages in a libel action if a proper retraction and correction 
are published.
truth
Montana’s constitution provides that truth may be given 
as evidence in a libel suit.
The truth of a defamatory statement of fact is a complete 
defense to a civil-libel action, according to the Restatement 
of the Law of Torts,32 cited in a 1943 civil-libel opinion of 
the Montana Supreme Court.33 However, if truth is to be 
given as a defense in a criminal-libel action, it must have 
been published “with good motives and justifiable ends.”34
Belief by a newsman that a statement is true is not a 
substitute for truth or a defense against libel in Montana.35
As the Montana Supreme Court stated in a 1912 opinion:
The fact that he [the reporter] believed it to be 
fair and true, or that the defendant, accepting it as true, 
published it as a fair and true statement, is no excuse or 
justification.®
Truth may not be a defense in contempt proceedings. 
For example, a reporter could be held in contempt, fined 
and/or sentenced for refusing to follow the instructions of 
a judge during a court proceeding.
In Montana, a person may be found guilty of criminal 
contempt — a misdemeanor — for publishing a “false or 
grossly inaccurate report of the proceeding of any court.” 7
Laws also prohibit publication of certain information 
whether that information is true or not. (Several examples 
are cited later in a discussion of open records.)
privilege
There are two general classes of privilege in which a 
person may not be held liable for defamation in Montana. 
One is referred to as absolute privilege and the second as 
conditional—sometimes called qualified—privilege.
Official acts of public officials are protected against defa­
mation actions because of absolute privilege.
Though official actions, statements and communications 
may defame another party, the public official would not be
82R esta tem ent o f  th e  Law o f  Torts, c. 24, sec. 582, p. 216.
^G riffin  v. O pinion Publish ing Co., op. cit., p. 506.
84Codes and Statutes, Penal Code, sec. 433, PP- 1061-1062; RCM,
1947, 94-2804. _ ,
*Paxton v. W oodward, op. cit., p. 211; K elly  v. Ind ep end en t Pub­
lish in g  Co., op. cit., p. 139; M iller Insurance A gency v. H ome
Fire & M arine Insurance Company o f  California, op. cit., p. 564.
MK elly  v. Ind ep end en t Publish ing Co., lo c. cit.
87RCM, 1947, 94-3540.7. Re N elson e t  al., 103 Mont., 43 (1936).
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held liable. The same privilege applies to judicial, legis­
lative and certain administrative proceedings. Court trials 
and sessions of the state legislature are examples of absolutely 
privileged proceedings. The laws say defamation that may 
occur during “any legislative or judicial proceedings, or in 
another official proceeding authorized by law’ 38 and in the 
“proper discharge of any official duty 39 is protected by abso­
lute privilege.
Journalists are protected against defamation in reporting 
those official acts and proceedings because of conditional 
privilege. It makes possible the reporting of defamatory 
actions, statements or communications made by public offi­
cials if they take place during judicial, legislative and other 
official proceedings.
Statutory provision for conditional privilege is based on 
the belief that the public interest overrides the individual 
right to legal redress for defamation that may occur in 
certain communications, proceedings and official acts of 
public officials.
Civil- and criminal-libel statutes relating to conditional 
privilege are similar. The civil-libel statute defines a con­
ditionally privileged publication as one made
by a fair and true report, without malice, of a judicial, 
legislative, or other public official proceeding, or of any­
thing said in the course thereof.40
The criminal-libel statute provides:
No reporter, editor or proprietor of any newspaper 
is liable to any prosecution for a fair and true report of 
any judicial, legislative or other public official proceed­
ings, or of any statement, speech, argument or debate 
in the course of the same, except upon proof of malice 
in making such report, which is not implied from the 
mere fact of publication.41
The nature of a conditionally privileged occasion was 
explained by the Montana Supreme Court in a 1943 opin­
ion.42 In quoting from the Restatement of the Law of 
Torts, the court said:
An occasion is conditionally privileged when the cir­
cumstances induce a correct or reasonable belief that (a ) 
facts exist which affect a sufficiently important public 
interest, and (b ) the public interest requires the com­
munication of the defamatory matter to a public officer 
or private citizen and that such person is authorized or 
privileged to act if the defamatory matter is true.48
In the 1943 decision, the court listed “management of 
local affairs by the various authorities such as town or city
88Codes and Statutes, Civil Code, sec. 34, p. 474; RCM, 1947, 
64-208.2.
“ Codes and Statutes, lo c. cit.; RCM, 1947, 64-208.1.
“ Codes and Statutes, lo c. cit.] RCM, 1947, 64-208.4.
"C odes and Statutes, Penal Code, sec. 436, p. 1062; RCM, 1947, 
94-2807.
"G riffin  v. O pinion P ublish ing Co., op. cit., p. 509- 
48R esta tem ent o f  th e  Law o f  Torts, c. 25, sec. 598, pp. 260-261.
councils, school boards, boards of health and the like as 
matters of public concern.44
Though it may appear as if newsmen are given free rein 
in reporting defamatory information under such conditions, 
Montana statutes require that the story must be an accurate 
account of the proceedings, fair to all parties and free of 
actual or intentional malice on the part of the writer.45
Malice, an important factor in considering if a report is 
privileged, must be actual or intentional before such a news­
paper story loses that protection.
The Montana Supreme Court stated in a 1914 opinion 
that it is the generally accepted rule in libel cases that 
“where the communication appears to have been privileged, 
plaintiff must show not only actual malice but also falsity 
in the publication.”8 46
Not all communications of public record are privileged. 
For example, pleadings filed with a court may not be pro­
tected by privilege until brought to the attention of and 
acted upon by a judge.
The Montana Supreme Court has ruled, however, that 
an account of an arrest is conditionally privileged “together 
with a statement of someone relative to the proof in support 
of the charge upon which the arrest was made.”47 The 
court cautioned that the report would be privileged only so 
long as guilt is not asserted.48
Montana laws stipulate use of the complaint, the infor­
mation or the indictment for charging a person with a 
crime. A complaint is filed by individuals in all civil actions 
and initially by the complaining witness in misdemeanors 
taken to justice-of-the-peace courts. The information is used 
by the county attorney to charge a person with a felony in 
district court. An indictment is the result of action taken 
by a grand jury, an initiating procedure seldom used in 
Montana. When those legal documents are filed with the 
court, newsmen are protected by conditional privilege in 
reporting the contents of the documents. For example, the 
complaint, which must be used to charge a person with a 
misdemeanor in Montana and is used extensively in the 
preliminary stage of many felony cases, must contain the 
following data:
1. Name of the person accused, if known; if not known, 
he may be designated by any other name.
2. County where offense was committed.
3. General name of the offense.
4. The person against whom, or against whose property, 
the offense was committed, if known.
5. A general description of the property when the offense 
is against a person’s property.49
44G riffin  v. O pinion P ub lish in g Co., op. cit., p. 520.
a RCM, 1947, 64-208.4, 94-2807.
48C ooper v. R om ney, op. cit., p. 128.
" K elly  v. Ind ep en d en t P ub lish in g Co., op. cit., p. 136.
“ Ibid.
“ RCM, 1947, 94-5801.
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Another section of Montana’s civil statutes makes certain 
communications absolutely privileged so long as no malice 
is involved.50 There is a similar criminal statute.51
At least two cases have been considered by the Montana 
Supreme Court under the civil statute. The privileged status 
of an insurance company letter was involved in one52 and 
a taxpayers’ petition to a board of county commissioners 
in the other.53
The taxpayers’ petition had charged a public official with 
violating the obligations of his office and had asked for his 
removal. The court held that publication of the petition 
was conditionally privileged so long as the news report was 
free of malice, though statements in the petition were false.54
Montana law makes no provision for protecting the reply 
of a person who believes he has been defamed in a publi­
cation. Referred to as “right of reply,” it is recognized as 
a defense in several states.
A Montana criminal statute says libelous remarks or com­
ments connected with privileged matter “receive no privilege 
by reason of their being so connected.”55 *
fair comment and criticism
Fair comment and criticism of the acts of public officials, 
theatrical and other public performers is a defense against 
libel actions.
Although Montana statutes do not specifically mention 
fair comment and criticism, a newsman would be protected 
under common law so long as his comments were fair and 
based on facts of public interest.
At least one Montana Supreme Court opinion58 refers to 
fair comment and criticism. In that case, the court quoted 
extensively from the Restatement of the Law of Torts57 in 
establishing a defense for fair comment and criticism.
In an earlier case, the court also mentioned the protection 
afforded a newsman who “in good faith, discusses the habits, 
qualifications, and official conduct of a person holding a 
public office, or presenting himself as a candidate there­
for.”58
retraction and correction
The 1961 Montana Legislature enacted a statute that says:
(1) any party intending to sue for libel must give written
"Codes and Statutes, Civil Code, sec. 34, p. 474; RCM, 1947, 
64-208.3.
nCodes and Statutes, Penal Code, sec. 438, p. 1062; RCM, 1947, 
94-2809.
“See M iller Insurance A gency v. H ome Fire & M arine Insurance 
Company o f  California cited in footnote 6.
51Manley v. Harer, 73 Mont., 253 (1925) and 82 Mont., 30
(1928).
14Manley v. Harer, 82 Mont., 30, 34-36 (1928).
"Codes and Statutes, Penal Code, sec. 437, p. 1062; RCM, 1947,
94-2808.
“See G riffin  v. O pinion P ublish ing Co. cited in footnote 9.
5TThe court opinion included quotations from c. 25, secs. 606-607.
"K elly  v. Ind ep end en t P ub lish in g Co., op. cit., p. 140. See the
Sullivan decision section in this report.
notice to the publisher of the alleged libel, and (2 ) the pub­
lisher may escape punitive damages by publishing a proper 
retraction or correction.59 The law says the “first issue 
of a newspaper, magazine or periodical published after the 
expiration of one week from the receipt of such notice shall 
be within a reasonable time for correction.”80
While publication of a retraction may eliminate punitive 
damages and may be used to mitigate other types of dam­
ages, it does not absolve the publisher of liability or affect 
the complaining party’s right to legal action.
Most courts seem to agree that the retraction must be 
printed so it draws the same attention as did the libelous 
publication. That means the retraction should be published 
in the same place in the paper and in the same size of head­
line and body type as the original story.
the sullivan decision
A recent ruling by the United States Supreme Court is of 
special importance to newsmen in all states.
In New Yor\ T im es Co. v. L. B. Sullivan, the court on 
March 9, 1964, held that every citizen may criticize the 
official conduct of public officials and be wrong without 
fear of libel judgments so long as such comment is free of 
actual malice.81
Access to Information
Montana is one of 25 states that has open-meeting and 
open-record laws.82 However, those laws do not ensure that 
all meetings where public business is transacted will be open 
nor do they open to newsmen all records of public officials, 
offices or agencies.
The basic open-meeting and open-record laws are con­
tained in what is known as the Open Hearing Act passed 
by the 1963 Montana Legislature.83
open meetings
While all state, county and city agencies are included in 
the Open Hearing Act, all meetings of those agencies are 
not open to newsmen. The law provides several exceptions.
The Act states: “It is the intent of this act that actions 
and deliberations of all public agencies shall be conducted 
openly.” It defines public agencies as “public or govern­
mental bodies, boards, bureaus, commissions or agencies of 
the state or any political subdivision of the state, or organi­
zation or agencies supported in whole or in part by public
"Laws o f  Montana, 1961, c. 159, sec. 1, pp. 456-457; RCM, 1947, 
64-207.1.
60Laws o f  Montana, op. cit., p. 456.
•’See T im e, Oct. 8,1965, p. 90.
“The Freedom of Information Center, Columbia, Mo., reported 
in a March, 1965, mimeographed paper that 25 states had en­
acted both open-record and open-meeting laws as of January, 
1965.
03Laws o f  Montana, 1963, c. 159, secs. 1-3, pp. 480-482; RCM, 
1947, 80-3401, 2 and 3.
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funds, or expending public funds.” Meetings of those agen­
cies shall be open to the public, except as otherwise spe­
cifically provided by law and except any meeting involving 
or affecting:
(1) National or state security.
(2) The disciplining of any public officer or employe, or 
any hearing on, or of, a complaint against a public officer 
or employe, unless the public officer or employe requests an 
open meeting.
(3) The employment, appointment, promotion, dismissal, 
demotion or resignation of any public officer or employe, 
unless the public officer or employe requests an open meet­
ing.
(4) The purchasing of public property, the investing of 
public funds or other matters involving competition or bar­
gaining which, if made public, may adversely affect the 
public security or financial interest of the state or any politi­
cal subdivision or agency of the state.
(5) The revocation of a license of any person licensed 
under the laws of the state or any political subdivision of 
the state, unless the person licensed requests an open meet­
ing.
(6) Law enforcement, crime prevention, probation or 
parole.
Montana law provides that the “sittings of every court of 
justice may be public,”64 except that a private trial is per­
missible in cases involving “divorce, criminal conversation, 
seduction, or breach of promise of marriage.”65
open records
While Montana has what is considered an open-record 
law, all records of public officials, offices and agencies are 
not open to inspection by newsmen. The final section of 
the 1963 Open Hearing Act provides that “appropriate min­
utes of all meetings declared to be open shall be kept and 
shall be available for inspection by the public.”66 However, 
the act makes no provision for eventual disclosure of min­
utes of closed meetings conducted by state, county or city 
agencies exempted under the six conditions listed in the law.
There appears to be no question that records of state 
officials, offices or agencies are open to inspection by the 
public. In discussing state officers, a Montana statute pro­
vides that the “public records and other matters in the office 
of any officer are at all times, during office hours, open to 
the inspection of any person.”67
MRCM, 1947, 93-504.
“ RCM, 1947, 93-505.
99Laws o f Montana, 1963, c. 159, sec. 3, p. 482; RCM, 1947, 82- 
3403.
m Codes and Statutes, Political Code, sec. 1136, p. 85; Laws o f  
Montana, 1945, c. 112, sec. 1, p. 209; RCM, 1947, 59-512.
That law apparently was interpreted to include county 
and city records in a 1937 Montana Supreme Court deci­
sion.68 The court noted that the right to inspect public 
documents is a matter of common law as well as of statu­
tory law.69 Three state statutes were cited as a basis for 
that right.* 70 One provides that “every citizen has a right to 
inspect and take a copy of any public writings of this state, 
except as otherwise expressly provided by statute.”71
The 1937 decision also held that “other matters” as well 
as “public records” in the office of a public official are open 
to inspection.72 In that case, a realtor sought to inspect 
referendum petitions in the office of a county clerk and re­
corder.
Though that decision apparendy was intended to include 
county and city records as well as those of the state, several 
types of public records are open to inspection only under 
certain restrictions. For example:
In cases of attachment [seizure or taking into cus­
tody property or a person], the clerk of the court with 
whom the complaint is filed must not make public the 
fact of the filing of the complaint, or the issuing of such 
attachment, until after the filing of return of service of 
attachment.7*
A 1945 amendment to that law also excludes from public 
inspection any district court file “relating to the adoption of 
children.”74 Files relating to settlement of family contro­
versies also are closed.75 In both cases, files may be opened 
after written permission is obtained from a district judge.
Montana law prohibits the “disclosure of information 
concerning applicants or recipients of public assistance for 
purposes not direedy connected with the administration of 
such assistance.”76
The Public Service Commission can withhold information 
from the public for not more than 90 days after it is ob­
tained.77
98State ex. rel. Halloran v. McGrath, 104 Mont., 490 (1937). In 
a June 29, 1965, letter to the author, Forrest H. Anderson, state 
attorney general, said it was held in this case that the open- 
record law applies to county officers at least by inference. He 
noted in the letter that "the decision also cites with approval a 
California court decision applying an identical statute to city 
officers.”
mState ex. rel. Halloran v. McGrath, op. cit., p. 497.
70Ib id ., pp. 497-498.
nlb id ., p. 498; RCM, 1947, 93-1004.
nState ex. rel. Halloran v. McGrath, op. cit., p. 498; RCM, 1947, 
59-512.
™Laws o f Montana, 1945, lo c. cit.', RCM, 1947, 59-512.
7*Laws o f  Montana, 1945, c. 112, sec. 1, p. 210; RCM, 1947, 59- 
512.
“Laws o f  Montana, 1963, c. 238, secs. 1-5, pp- 739-745. (Known 
as the Montana Conciliation Law.)
“Laws o f  Montana, 1951, c. 199, sec. 1, p. 457; RCM, 1947, 71- 
204.
nLaws o f  Montana, 1913, c. 52, sec. 9, PP- 91-92; RCM, 1947, 
70-111.
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Identifying Juvenile Delinquents
A juvenile charged with a felony in Montana may be 
identified by news media, according to a law passed by the 
1961 Montana Legislature.78
A juvenile is considered to be less than age 18.79 District 
courts have jurisdiction over juvenile cases.80
The 1961 legislation permits identification of any juvenile 
charged “on a written petition” with a felony in a juvenile 
court hearing or proceeding.81
Another law82 provides that a juvenile between 16 and 18 
is to be prosecuted in a criminal court when charged with 
committing or attempting to commit certain crimes.83 
Identification of the accused is permissible under that law 
if the crime is murder, manslaughter, rape,84 first- and 
second-degree arson, first- and second-degree assault, rob­
bery, first- and second-degree burglary while possessing a 
deadly weapon or carrying a deadly weapon or weapons 
with intent to assault.
Other Press Restrictions
Montana’s criminal statutes prohibit publication of mate­
rial that is obscene, is a lottery or violates the Corrupt 
Practices Act.
obscenity
The state terms as a misdemeanor the writing and pub­
lishing of obscene or indecent material.85
lottery
The writing, printing, advertising and publishing of lot­
tery information also are treated as a misdemeanor.86
Three elements must be present for a contest to qualify 
as a lottery: Offering a prize, awarding the prize by chance 
or lot and exacting a consideration from the participant for 
the chance to win the prize.87 Any two of those elements
7BLaws o f  Montana, 1961, c. 132, sec. 2, p. 380; RCM, 1947, 10- 
633. See Jerry Holloron, "Juvenile Lawbreakers: Should News­
papers Identify Them?” Montana Journa lism  R eview , Number 
6 (1963), pp. 17-21. The I960 Montana Journa lism  R eview  
contains five reports on identification of juveniles in Montana. 
nLaws o f Montana, 1963, c. 24, sec. 1, p. 33; RCM, 1947, 10-602. 
80Laws o f  M ontana, 1957, c. 124, sec. 1, p. 227; RCM, 1947, 10- 
603.
B1Laws o f Montana, 1961, c. 132, sec. 2, p. 380; RCM, 1947, 10- 
633.
82Laws o f Montana, 1963, c. 24, sec. 2b, p. 33; RCM, 1947, 10- 
602.
“See Gilbert Geis, "Publication of the Names of Juvenile Felons, 
Montana Law R eview , Vol. 23, No. 2 (Spring, 1962), pp. 141- 
157.
8‘Rape when committed under the circumstances specified in Sub­
divisions 3 and 4 of RCM, 1947, 94-4101. 
mRCM, 1947, 94-3603.
MCodes and Statutes, Penal Code, sec. 583, p. 1070; RCM, 1947, 
94-3005.
87State v. Hahn, 105 Mont., 270, 273 (1938).
may be present without the contest being considered as 
a lottery. But if all three are present, the contest may not be 
publicized in a newspaper advertisement or news story.
Contests such as bingo, keno and bank night are consid­
ered lotteries.
A Montana statute defines lottery as
. . . any scheme for the disposal or distribution of prop­
erty by chance, among persons who have paid or prom­
ised to pay any valuable consideration for the chance of 
obtaining such property or a portion of it, or for any 
share or interest in such property, upon any agreement, 
understanding, or expectation that it is to be distributed 
or disposed of by lot or chance, whether called a lottery, 
raffle, or gift enterprise, or by whatever name the same 
may be known.88 *
A concession apparently is made to agricultural fairs and 
rodeo associations, for one statute says:
This [lottery] act shall not apply to the giving away 
of cash or merchandise attendance prizes or premiums 
by public drawings at agricultural fairs or rodeo asso­
ciations in the state, and the County Fair Commissioners 
of agricultural fairs or rodeo associations in this state 
may give away at such fairs cash or merchandise attend­
ance prizes or premiums by public drawings.88
That exception has not been tested in the Montana Su­
preme Court.
Newsmen are advised to apply the standard lottery test 
to publicity that might violate postal regulations barring 
lottery information from the mails.90 Second-class mailing 
privileges could be lost if a newspaper contains something 
classed as a lottery, as obscene or treasonable.91
corrupt practices act
Campaign and election news stories, editorials, advertise­
ments and other printed materials are subject to certain 
statutory requirements under what is known as the Corrupt 
Practices Act.
Two statutes require identification of the sponsor of 
political literature and newspaper advertisements as part of 
the printed material.92 *
Those statutes apply to dodgers, bills, handbills, pam­
phlets, paid newspaper advertisements and other documents 
“designed to aid, injure or defeat any candidate or any 
political party or organization or measure before the peo­
ple.”98
88Laws o f  Montana, 1935, c. 36, sec. 1, p. 48; RCM, 1947, 94- 
3001.
88Laws o f Montana, 1935, c. 36, sec. 2, pp. 48-49; RCM, 1947, 94- 
3002.
90Postal Manual, United States Post Office Department (Washing­
ton, D.C.: U.S. Government Printing Office, 1954), sec. 124.514.
nIbid., sec. 132.21.
MLaws o f  Montana, 1913, sec. 33, p. 607; RCM, 1947, 94-1452,
and Laws o f  Montana, 1951, c. 74, sec. 1, p. 129; RCM, 1947,
94-1475.
KLaws o f  Montana, 1913 and 1951, loc. cit.
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Identification of the source sponsoring non-newspaper 
political publications must include: (1 ) the name of the 
chairman or secretary or names of the other officers of the 
sponsoring political party or organization, o r  (2) the name 
of some sponsoring voter and his street address, if he has 
an address, t o g e t h e r  (3 ) w ith  the name of the publisher, 
printer or producer of the material, his residence and street 
address, if any, or his place of business.94
Political advertisements in newspapers must meet one of 
the first two requirements listed in the foregoing paragraph 
and must say the material is a paid advertisement. The 
identifying matter is to appear in the advertisement in the 
form of a signature.95 *
This statute also prohibits any payment intended to influ­
ence a newsman editorially to advocate or oppose a candi­
date for nomination or election.9
Soliciting votes on election day also is prohibited. The 
statute reads, in part:
It shall be unlawful for any person at any place on 
the day of any election to ask, solicit, or in any manner 
try to induce or persuade any voter on such election day 
to vote for or refrain from voting for any candidate, or 
the candidates or ticket of any political party or organiza­
tion, or any measure submitted to the people. . . .
Montana publishers have tended to regard that statute 
as applying to electioneering in newspapers on election day, 
though the question is unresolved in the courts.
It is the general practice to refrain from publishing news 
stories, editorials, cartoons and advertisements that might 
influence the voter on the date of a local, state or national 
election.98
political criminal libel
At least one test of Montana’s political criminal libel law 
has been made, and in that case the law was declared un­
constitutional by a justice of the peace.99
"Laws o f  Montana, 1951, lo c . cit.
85Laws o f Montana, 1913, lo c. cit.; RCM, 1947, 94-1452.
"Ibid.
97Laws o f  Montana, 1913, sec. 34, pp. 607-608; RCM, 1947, 94- 
1453.
"See FOI D igest, Vol. 7, No. 3 (Sept.-Oct., 1965), p. 8.
"The opinion was delivered by Judge J. L. Hyatt on Nov. 19,
In essence, the law makes it a felony to write, print or 
circulate political literature containing “any false statement 
or charges reflecting on any candidate’s character, morality, 
or integrity.” The law provides that a sufficient defense to 
such a charge may include proof that the defendant “had 
reasonable ground to believe such charge was true, and did 
believe it was true, and that he was not actuated by 
malice. . . .” However, the statute also requires, as part 
of such a defense, that it must be shown that a copy of the 
material was given to the candidate at least 15 days before 
being circulated. It also provides that should the candidate 
wish to deny, defend or explain any statements in the mate­
rial, the defendant must receive and read the answer within 
10 days after the candidate receives the material intended 
for publication.100
Reporters’ Confidence Act
Montana is one of the few states101 that has enacted 
legislation protecting a newsman against being compelled 
to disclose a news source.102
The 1943 law 103 was amended in 1951104 to protect radio 
and television station newsmen as well as those employed 
by newspapers and press associations.
In essence, the law removes the threat of a contempt 
proceeding for refusal to disclose the source of information. 
It states that a newsman will not be required to disclose a 
news source to a judge, jury, court officer or to any officer 
or agency of the state, county or city.
1962, in Shelby Township. The criminal action involved a Nov.
3, 1962, Shelby T im es advertisement in which a candidate for
sheriff felt the political criminal libel statute had been violated. 
It should be noted that a justice of the peace court is not regarded
as a court of record in Montana and that while this case might
serve as a precedent, the unconstitutionality of this law should
not be considered definitive until considered by a higher court.
100Laws o f  Montana, 1913, sec. 35, p. 593; RCM, 1947, 94-1454.
101The Legislative Research Council of Massachusetts reported in 
1959 that 12 states, including Montana, had statutes protecting 
newsmen against divulging news sources.
™RCM, 1947, 93-601-1, 93-601-2.
10SLaws o f  M ontana, 1943, c. 195, secs. 1-2, p. 368.
104Laws o f  Montana, 1951, c. 56, sec. 1, pp. 103-104; RCM, 1947, 
93-601-2.
Montana Weather: Fickle As a Woman
The weather for the last few days has been as fickle as a woman 
—storm and sunshine, balmy zephyrs and borean blasts have been 
playing hide and seek, day and night, for a week. Open a door 
for the sunshine and a marrow-searching puff from the ice trumpet 
of the Winter King slams it shut in one’s face. Build a rousing 
fire and before it is fairly blazing, ladies go tripping by, in bright
dresses, and men stand on the corners in their shirt-sleeves. Shiver 
and sweat; furs and fans; punch and cobblers; Valentines and 
eglantines; no wonder one would make "strange calculations.
From Montana’s first newspaper, the Virginia City M ontana Rost, 
Feb. 23, 1867.
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SUNTANS AND HIGH DRAMA: 
REPORTING THE SPACE AGE
B y V E R N  H A U G L A N D
Mr. Haugland, a 19 31  graduate of the Montana School of Journalism, is 
aviation editor of the Associated Press. He joined the AP in Salt Lake City 
in 1936, after working for the Missoula (Mont.) Missoulian and the Butte 
Montana Standard. His long experience with flying began in World W ar II 
when he reported Army A ir Corps campaigns in the South Pacific. In 1942  
Mr. Haugland bailed out of a bomber over the New Guinea jungle after the 
fuel ran out. For 43 days he struggled for survival in the wilderness, an exploit 
for which Gen. Douglas MacArthur awarded him the Silver Star— an unprec­
edented citation for a civilian. Mr. Haugland, AP's aviation specialist since 
1931, has received awards for his writing from the Headliners Club, the Air 
Force Association and Frans World Airlines. In this article, he offers a news­
man's view of America!s pioneer steps into the space age.
In the early days of the space age, when the Soviets sent 
up their first Sputnik and the United States agonized over 
its Vanguard satellite project disappointments, coverage of 
rocket launchings followed the familiar journalistic patterns. 
Reporters competed hotly, guarded carefully their sources of 
news and raced to be first with the biggest story develop­
ments.
More recently there has been a significant change. Now 
there is collaboration and pooling of effort to a degree un­
dreamed of not so long ago. That same trend is observed 
in news coverage of other major events—presidential trips 
and the like. The reasons for it are clear. Costs associated 
with reporting—particularly with electronic reporting—have 
risen sharply. And the increased number and variety of 
news personnel involved on major stories have tended to 
clog the available facilities—communications channels, essen­
tial equipment, even the physical space required for reporters, 
photographers, broadcasters and engineers and technicians. 
Newsmen either could draw lots for available news-viewing 
locations or agree to a sharing system.
In the good old days at Cape Canaveral—when it was still 
Cape Canaveral and Americans were learning how to toss 
small unmanned spacecraft into orbit—it was pretty much 
dog-eat-dog among the reporting personnel. But by the time 
astronauts Alan Shepard and Gus Grissom were ready for the 
first one-man Mercury suborbital missions in May and July, 
1961, the news media already had accepted the fact facilities
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at the Cape and aboard the recovery ships were so limited 
that they must resort to a certain amount of pooling.
There still was competition. The primary recovery ship 
for the first attempt of the John Glenn Mercury mission 
early in 1962 was the gleaming new nuclear-powered carrier 
Enterprise, largest ship in the world. There was plenty of 
room aboard her, and the reporting contingent was large. 
Writers taxed the communications capacity even of that 
modern vessel, with many and long stories that essentially 
duplicated each other.
Launch-day delays brought an interlude at Bermuda and 
eventually a postponement so long the Enterprise put back 
into Norfolk. The next time out, for the Glenn three-orbit 
mission that took place Feb. 20, 1962, found a somewhat 
smaller press crew aboard the Enterprise’s replacement, the 
conventional carrier Antietam. As had been the case on 
previous missions, the news service and newspaper reporters 
filed their copy by slow and often unreliable ship’s teletype, 
while radio-television reporters broadcast directly to their 
home stations. Glenn, of course, landed safely near Grand 
Turk Island, was picked up by the destroyer Noa and trans­
ferred to another carrier, the Randolph. The large press de­
tachment on the Antietam hardly earned its keep.
The nature of the problems involved in trying to provide 
quick news coverage from aboard Navy ships far from land 
is indicated in some of the interoffice memoranda and com­
ments of the men concerned. On returning to Washington
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from the frustration of the Enterprise and Antietam  “Carib­
bean cruises,” this correspondent wrote to his superior officer 
in the Associated Press:
As preparations begin for further Mercury astronaut 
flights and for nuclear tests in the Pacific, I urge that AP 
look thoroughly into the prospect of using direct radio 
dictation through commercial facilities to bypass the de­
lays of military teletype and telegraph channels.
The experts in this better, faster means of getting 
the news out, when ground telephone communications 
are nonexistent or inadequate, tell me we can make use of 
the new electronic tools that radiomen employ, at not too 
great expense.
The need for improvement was most evident on the 
carriers on which I was stationed during the Glenn re­
covery efforts in January and February—the Enterprise 
and the Antietam—and presumably on the other carriers 
as well.
Had Glenn come aboard our ship, the radio pool 
man standing on the bridge would have been able to give 
a running account. But as a newspaper pool reporter, I 
had to be prepared to go through the awkward and time 
consuming procedure of having a whole series of alterna­
tive bulletin takes typed up, prepared in advance to cover 
every reasonable likelihood of arrival-on-board develop­
ments.
Messengers would have to take these bulletins to 
the ship’s communications center several decks below my 
observation point. Ship’s communications personnel are 
usually not as fast as Western Union punchers, say. Our 
puncher even asked if we could leave out punctuation 
marks because they take extra time, but NASA said no 
because it wanted the copy coming into the Cape Ca­
naveral press center to be in shape for immediate photo­
stat and distribution.
In our case there would be a further delay because 
the teletype circuit from the Antietam was to the carrier 
Randolph, where the tape would have to be run through 
again. In order to keep up with the story, AP at the Cape 
would have had to quote the direct reports they were 
receiving on the local radio until the copy arrived—and 
the written running story always would lag behind the 
radio account.
The Dumont engineer loaned to Mutual for the 
radio pool on our ship told me there was no reason the 
AP-UPI pool could not have had exactly the same setup 
as did Mutual.
He said we could have used the same antenna equip­
ment as Mutual, without interference, by employing a 
higher or lower frequency. He said Mutual probably 
would have been glad to arrange for dual use of the 
equipment on a commercial basis, had it been approached 
in time.
An AP radio operation aboard ship would require 
two men instead of the one now used—a reporter and an 
engineer. But it would put us up even with radio instead 
of behind it.
In an AP-UPI pool operation of the radio type one 
reporter could be on the mike, giving the running ac­
count, while the other scurried around getting interviews. 
This would avoid the duplication that occurs when both 
pool reporters are typing out their own stories. In other 
words, the efforts would be truly pooled.
Any radio-reporting system of this kind would still 
be subject to the hazard of atmospheric interference and 
of equipment breakdown. We should arrange with the
Navy or other military communications for their services 
to be available for emergency backup purposes.
Project Mercury went on to its triumphal conclusion, with 
reporters learning on each mission a bit more of the business 
of cooperating to improve over-all coverage and to relieve 
stress on the communications system. Scott Carpenter made 
a three-orbit mission much like Glenn’s May 24,1962, landed 
in the same general area and was picked up by helicopter 
and flown to the carrier Intrepid. Walter M. Schirra Jr. flew 
twice as long—six orbits—Oct. 3, 1962, and landed in the 
Pacific northeast of Midway Island and was picked up by 
the USS Kearsarge. Gordon Cooper lifted off May 15, 1963, 
on a 22-orbit mission lasting more than 34 hours and ending 
again with a Pacific recovery by the Kearsarge.
Next up for space voyaging was the two-man Gemini 
vehicle. The first manned flight was GT-3—Gemini Titan 3 
—in which astronauts Gus Grissom—first person to make a 
second space flight—and John W. Young made three orbits. 
They were picked up by a helicopter from the Intrepid.
size of pool decreases
Although the Intrepid was the primary recovery ship, the 
pool writer contingent aboard had decreased to four men, 
representing AP, UPI, the N ew Yorl  ̂ Tim es and the Hous­
ton Post. The reporters took considerable pains to avoid 
duplication, when possible. As on previous manned space 
missions, NASA imposed certain “ground rules” on pool 
reporters, including a strict ban against any newsman ques­
tioning or talking to an astronaut aboard ship. Ostensibly, 
NASA physicians wished to guard the astronauts against 
distractions until completion of the lengthy medical and 
technical debriefings. But the wall of silence was imposed 
in part, too, because of NASA s concern that reporters aboard 
ship might milk the news from GT-3 sufficiently to detract 
from the big press conference—with live TV coverage to be 
held when the astronauts returned to Cape Kennedy. Gris­
som and Young spent two nights aboard the carrier and did 
not fly off until the third day; but they were so closely shep­
herded the newsmen on the ship had relatively little inter­
esting copy to file. The writers subsequently learned much 
of their copy had taken hours to reach the Cape and was 
hopelessly garbled when distributed at the press center there.
This report to the Associated Press bureau chief in Wash­
ington a week later outlined the situation:
Both the Navy and NASA took good care of the 
newsmen aboard the Intrepid. They gave us a fairly 
large press room at a convenient location, with plenty of 
paper and such. Someone was always on hand to receive 
copy at any hour and deliver it promptly to the ship s 
communications office. Young officers were kept on hand 
all the time to direct us to various parts of the ship as 
needed.
Unfortunately, these efforts were largely nullified 
by:
1. An inordinate degree of restriction on the astro­
nauts and on information about their flight. Since they 
had come through in good shape, and after post-flight 
examinations had been completed they had time to spare,
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NASA might well have released more of the information 
gained from them, or have let them talk a little to the 
press. The goal seemed to be to withhold everything— 
everything—for their Cape Kennedy news conference.
Even on the last evening when they had dinner in the 
wardroom, the astronauts came marching in flanked by 
the Admiral and the Skipper and the top NASA per­
sonnel, sat at the head table with no contact at all with 
the other men in the room, shook no hands, marched out 
swiftly after dinner and after their few stilted remarks. 
Young had old friends on the ship, officers he had served 
with who were dying to say hello, and they couldn’t even 
get near him. The helicopter pilots and crewmen who 
flew them to the ship had hoped to have a word with 
them, or perhaps get photographed with them. No such 
luck. The astronauts were shielded and confined to a 
degree that was ridiculous under the circumstances, and 
in view of their good flight.
2. Repeated communications failures. Larry King, 
the information man, would rush our stories immedi­
ately to Communications. We always had the impression 
that everything was being done to speed the material to 
the Cape. And almost always the copy was very slow in 
reaching the Gemini News Center on shore—sometimes 
hours late. The excuse was always the same: "Atmos­
pherics. Radio communications are very poor in this 
part of the world.” The same story we got on previous 
carriers in Project Mercury, in the Haitian crisis, in the 
launching of big balloons from carriers some years back.
Dallas Townsend, radio-tv pool man, was broad­
casting directly from the ship and apparently was getting 
out without difficulty except during a crucial part of the 
recovery operation—friends here tell me reception was 
badly garbled for a while. Our Wirephoto man from 
NY, Emerson, was never sure his stuff was getting out, 
and was delighted later to hear that it had got out and 
was good.
I’d like to reiterate a suggestion I made after the 
John Glenn flight. I believe AP by itself, or in a pool, 
should borrow the tools of radio and use direct voice 
dictation, especially during crucial periods. Otherwise we 
are sure to continue to be so far behind the radio-tv pool 
as to kill the value of much of our work. With the longer 
Gemini missions upcoming, the news services should 
streamline long-distance coverage techniques and try using 
voicecasts.
The writer also took up these matters with Julian Scheer, 
NASA assistant administrator for public affairs, in an April 
23, 1965, letter, saying, in part:
The Navy was a fine host and did everything pos­
sible to provide good working facilities. . . . And the 
NASA information men aboard—Ben James and Larry 
King—were tops. . . .
I might suggest only that perhaps NASA kept the 
astronauts too tightly bottled up during their stay on the 
Intrepid. W hile such isolation was essential in Project 
Mercury, I cannot see that as astronauts make longer and 
longer missions, and have more time to record their re­
actions while in flight, it is necessary to shut them off 
from their fellow men so completely after they are aboard 
the recovery ship safe and sound and have given their 
immediate debriefing accounts to NASA in reasonable 
detail.
If one reason for isolating the men is to hold up 
all important information for the big press conference, 
NASA succeeded all too well. The biggest criticism I
heard, on getting to Cocoa Beach after the recovery, was 
that the Gemini news center received too little useful 
information from the pool team on the Intrepid. It would 
have helped greatly—and pleased the news-hungry horde 
waiting at the Gemini newsroom at Cocoa Beach—to 
have the astronauts talk to us at least briefly about the 
mission.
The two appearances-in-public made by Grissom and 
Young on the Intrepid were much too restricted and for­
mal. They appeared at a cake-cutting ceremony for the 
ship’s crew, on the hangar deck, and had almost nothing 
to say when introduced. It would have been a nice touch 
to have them meet, and formally thank, the various per­
sons directly associated with the pickup. The crew of the 
recovery helicopter, for instance, said they never did get 
a chance to shake hands with and talk with the astronauts 
after delivering them aboard the Intrepid.
A number of the enlisted men told me later they 
had hoped the astronauts would put on their space suits, 
gloves and helmets—after all, these were the first persons 
to fly a Gemini spacecraft—and maybe tell their audience 
a little about the way the craft is operated. Many of the 
fellows on the Intrepid were disappointed merely to see, 
at some distance, two fellows in dark business suits who 
simply stood up and were introduced. This was an his­
toric occasion and should have been so marked.
Similarly, the astronauts had dinner much too for­
mally in the wardroom on their last night aboard. They 
were marched in with the Admiral, the Captain and a 
few NASA people to the head table, and ate there in 
almost as much isolation as if they had been dining pri­
vately. No one got to shake hands with or talk with the 
astronauts. Three officers who had known Young well in 
previous tours of duty never even got a chance to say hello 
to him even though he was seated only a few table-lengths 
away. And when the astronauts were introduced, their re­
marks were brief and impersonal.
Technically, we had the same difficulties getting our 
copy off the ship that I have encountered on Navy ves­
sels many times in the past, and most frequently in those 
waters where, the Navy says, "atmospherics” are about 
the worst in the world. Many times we found that our 
bulletins and other material, which Larry King would 
rush from the press room to the communications center, 
still had not got out many hours later.
I hope that on future manned space missions ar­
rangements can be made for the news service pool to use 
the same modern techniques that radio uses aboard re­
covery ships—voice. It is agonizing to be on a deck 
from which a man from NBC, CBS or ABC is giving the 
vast radio audience an on-the-spot, up-to-the-minute 
account, while the AP or UPI man is typing out bulle­
tins, sending them down a tube—and hoping they will 
be on their way fairly soon. There is no reason, tech­
nically, why an AP-UPI pool man should not be dictating 
his story by two-way radio phone at the same time that 
the tv-radio pool man is broadcasting.
Future mission coverage should be able to take ad­
vantage of the advanced facilities of the Early Bird and 
Syncom type of communications satellites. I understand 
the Navy has one carrier and at least one other ship in 
the Pacific equipped for Syncom work. Early Bird looks 
to be in a good spot to help in the Atlantic area.
James A. McDivitt and Edward H. White blasted off from 
Cape Kennedy June 3, 1965, in the Gemini 4 spacecraft. 
White took his famous walk in space, and the men landed 
in the Atlantic June 7 after 62 revolutions around the earth
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—a flight of 97 hours and 59 minutes. This time the carrier 
Wasp was the recovery ship. The news writing pool aboard 
ship consisted of only three men—from AP, UPI and the 
Houston Post.
This time most of the barriers around the two celebrities 
were down, after the initial medical debriefings had been 
completed. Neither astronaut ever had been aboard a car­
rier, so they spent an hour topside watching the Wasp refuel 
a destroyer and observing flight operations.
astronauts roamed ship
Later they roamed the ship—sometimes together signing 
autographs and joking with the young Navy men crowding 
around. White saw a tug of war under way between 30 
Marines and 40 midshipmen, joined the Marine side and 
found he had teamed up with losers.
The astronauts lunched in the crew cafeteria with three 
nominees for the title of the Wasp s seaman of the month 
and answered freely the intelligent questions the young men 
asked. Later the three seamen visited the press room to 
relate what they had learned, producing some excellent copy 
as the first persons except for Gemini officials and high- 
ranking officers to interview the returned astronauts.
On their last night aboard, the astronauts dined with the 
officers in the wardroom, and both gave warm, emotional 
talks to thank their rescuers. White, in particular, choked 
up and seemed near tears as he said, “We have now been 
on the carrier a few days, and it seems like we know you 
far better than we should know you in such a short time. 
This is because of the closeness we feel to the men and 
officers of the Wasp.”
The pool reporters, delighted with the wealth of color 
and comment, were especially pleased to learn their stories 
almost without exception had moved swiftly off the ship 
and to the news centers at Cocoa Beach and Houston. The 
reporters ashore called it the best copy yet received on astro­
naut activity aboard ship. A grateful reporter sent Scheer 
this note:
I’d like to thank NASA for relaxing the restrictions 
that had limited news coverage on the Intrepid. McDivitt 
and White were much more accessible to ship’s personnel 
than Grissom and Young had been. The physicians gave 
us very full reports; we had much more news to file; 
and the reporters at Cape Kennedy and Houston said they 
appreciated this. Ben James and Don Green did a won­
derful p.r. job.
The next mission, Gemini 5, was to be an eight-day flight. 
AP and UPI agreed, therefore, to station only one man 
aboard to cover for both agencies. UPI drew the Gemini 5 
assignment, a flight of 190 hours and 56 minutes—120 revo­
lutions around the earth—launched Aug. 21, 1965, by Gor­
don Cooper and Charles Conrad Jr.
It was agreed that henceforth the two services would 
alternate in staffing Gemini recovery ships. When the Wasp 
sailed from Boston Oct. 20 for Gemini 6, an Associated Press 
man was on the job. The only other pool writer aboard was 
from the Houston Post.
In the Gemini 6 mission, Schirra and Thomas P. Stafford 
were to attempt the most difficult space task yet undertaken 
—a rendezvous and docking with an orbiting Agena vehicle. 
There was another new aspect to this particular mission. 
Towering above the flight deck of the Wasp, just aft of the 
island superstructure, was a 30-foot-diameter, 33,000-pound 
dish antenna. Its purpose was to lock onto the Early Bird 
communications satellite, in its stationary orbit 22,300 miles 
above the mid-Atlantic, and send to Early Bird live television 
coverage of the Gemini 6 recovery, to be transmitted to a 
receiving station at Andover, Maine, for instant viewing on 
the home video screens of North America.
The networks had estimated this first attempt to provide 
live TV coverage of an astronaut pickup operation would 
cost about $700,000, but Bernie Boroson, CBS television 
producer, said the total might be closer to $300,000. The 
Communications Satellite Corp. was charging $17,500 an 
hour for use of Early Bird, and the networks had signed up 
for one hour on Gemini 6 launch day and four hours on 
recovery day.
The big dish had a stabilizer, so the antenna would remain 
trained on Early Bird no matter how much the ship rolled. 
There was also an automatic cutoff, so the antenna would 
not transmit if it should turn toward the ship’s island. The 
Navy considered that sufficient safeguard against accidental 
radiation damage about the superstructure.
The Wasp had to leave off several of its aircraft to make 
room for the TV transmitting equipment. Some helicopter 
pilots complained of a burble or venturi effect from the big 
dish, and some of the fixed-wing aircraft crews grumbled 
about the mental hazard of a huge metal dish just off the 
point of deck touchdown. The big question was whether 
the skipper could keep the carrier on a constant straight 
course to the northeast during the recovery operation—in­
deed, during the whole broadcast period. A change of 
course would mean loss of the satellite contact and a TV 
blackout. The skipper said that in any event his primary 
interest was quick and safe recovery of the astronauts. If 
that mission should wipe out TV coverage—well, that would 
be too bad.
Came the day of the planned Gemini 6 launch—Oct. 25 
and the one-hour initial Early Bird test. The launch was 
delayed, but the TV men reported they had good contact 
with Early Bird—good test transmissions—for more than 10 
minutes. And they reported that about two minutes of this 
went out live on one of the networks—a historic first for 
the industry. Ironically, the cameras at that particular time 
happened to be not on Bill Ryan of NBC, the television 
personality aboard, but on his co-worker, Joe Campbell of 
Mutual Radio. Joe wore a grin the rest of that day and all 
of the next and couldn’t help gloating a bit in the wardroom 
that he, a radio reporter, had scored an important TV first.
The Agena target vehicle failed to attain the desired orbit. 
Gemini 6 was scrubbed, and the Wasp and her men went 
home empty-handed.
NASA took a big gamble and rescheduled Gemini 6 and 
Gemini 7 together. Frank Borman and James A. Lovell in
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Gemini 7 were to undertake the longest manned space mis­
sion yet. Launched Dec. 4, they remained aloft two weeks. 
Schirra and Stafford, in Gemini 6, were to intercept the 
Gemini 7 team and effect a rendezvous. Sent into orbit Dec. 
15, Gemini 6 closed to within a foot of the other spacecraft, 
and the two vehicles remained neighbors for more than five 
hours. Gemini 6 returned to earth Dec. 16, and Gemini 7 
followed two days later.
Aboard the Wasp UPI and the Houston Post pool-staffed 
Gemini 7-6, and the big-dish antenna teamed with Early 
Bird to provide a television audience of millions with live 
coverage, for the first time, of an actual astronaut recovery 
operation at sea.
Friends are prone to categorize recovery-ship reporting 
assignments as luxury cruises in the Caribbean. The sun is 
bright, down there north of Puerto Rico and east of the 
Bahamas. The water is a beautiful blue, breezes are balmy, 
porpoises play and flying fish flash across the waves as the 
ship’s bow knifes through the water. There are no swim­
ming pools, but there is a nightly choice of movies. If it’s 
winter, the reporter brings home an off-season tan.
But a carrier on astronaut-recovery duty is likely to be 
20 or more years old. Only certain areas are air-conditioned. 
A few days in the Gulf Stream send the temperature soaring 
below decks. In sleeping quarters assigned to newsmen, the 
fans usually are out of commission and the blower system 
is feeble if, indeed, it comes on at all.
how to take a shower
The carrier’s “luxury cruise” passenger, haggard after 
fitful, perspiring sleep, aches for a good bath. But the 
shower-room instructions are explicit. “There’s a water 
shortage. Conserve water. Take a navy shower.” The rules: 
1. Turn water on. Wet down. 2. Turn water off. Soap 
down. 3. Turn water on. Rinse. 4. Turn water off.
Some joker had penciled in a fifth instruction: “Smile.”
No matter how much the gobs scrub and polish and slave, 
as they do hour after hour, day after day, a ship this ancient 
will be grimy. Food is plentiful but hardly of gourmet 
quality—except perhaps at the captain’s table. Insects are 
an annoyance; the guest learns not to examine his soup too 
closely.
But the coffee is always on. The officers, enlisted men 
and NASA civilians are interesting and hospitable and 
friendly. Time passes quickly aboard.
Space coverage at Cape Canaveral, in the pioneering days, 
had a special excitement. The press corps was small and 
exclusive and knew it had laid hands on a tremendous source 
of news. As time went on and manned orbital missions 
developed, the press corps expanded into an army and the 
Cape went big-time. The result was a multiplicity of news 
representatives pawing over a comparatively limited body of 
material.
Aboard ship, by contrast, the writing contingent, never 
large, gradually diminished as pooling intensified. News­
men came to know well the key figures in the mission under 
way. As the time of astronaut recovery approached, the 
warmth and elation of an earlier-day Canaveral took hold.
The newsmen really had no major story on hand until the 
astronauts came aboard. But then they were able to take 
over at the very moment of the world’s keenest interest, 
when the spacemen were newly out of orbit. They had the 
first reports—or partial reports—on the mission outcome, 
and they had the story virtually to themselves.
Recovery-ship reporting remains, then, exciting and enjoy­
able. And the day yet may come when the news service or 
newspaper reporter can dictate to his office or to the pool 
news center his stories at sea, to match more closely the swift 
coverage of radio and television.
Our Favorite New Book
Capranica, Robert R., The Evoked Vocal Response 
of the Bullfrog: A  Study of Communication by 
Sound. (M.I.T. Monograph, No. 33.) 1 10  p., 6 x 
9Y4 in., $5, M.I.T., 65-22004. An unprecedented 
experimental investigation of the behavioral capa­
bilities of bullfrogs to discriminate between acoustic 
stimuli, thus revealing the basis for their selective 
detection of the mating call of their own species.
Listed under the Communications and Journalism section 
of S cholarly Books in  A merica , October, 1965, p. 18.
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AN INDUSTRY AT THE CROSSROADS: 
COMMUNITY ANTENNA TELEVISION
B y  P H I L I P  J. HESS
Professor Hess, director of the University of Montana Radio-Television Studios, 
examines in this article the problems and the future of Community Antenna 
Television systems. He has taught at the University of South Dakota, where 
he was production director for the University’s educational television station. 
Professor Hess has worked as a broadcaster for educational radio stations in 
Chicago and Iowa City, la., as a producer-director at commercial television 
stations in Portland, Ore., and Cedar Rapids, la., and as a reporter and copy 
editor for the Missoula (Mont.) Missoulian.
A young man in a small Pennsylvania town became 
increasingly perturbed by the fact he could not receive a 
strong signal on his television set. The reason: A mountain 
was situated between his home and the transmitting station. 
So one day he placed an antenna atop the mountain, ran a 
wire to his set and stepped up the signal with an amplifier. 
His reception was the best in town.
Neighbors soon asked if they could connect their sets to 
the wire, so more amplifiers were added. The man and his 
father eventually began a business in which they offered the 
improved reception to the entire community. That was the 
start—17 years ago—of Community Antenna Television.
Today nearly 1,500 CATV systems provide service to 
about 1.5 million subscribers in 45 states. But those figures 
tell only part of the CATV story.
Archer Taylor, a Washington, D.C., consulting engineer 
who owns CATV properties in Montana and once served 
as president of the Montana Cable Television Association, 
says CATV has one purpose: To provide television pro­
grams to communities in which they are unavailable or 
limited.
More than 400 CATV systems in the U.S. today serve 
600,000 subscribers in communities with at least one local 
television station. CATV brings signals from New York 
City to Indiana. With installation of additional cable, Chi­
cago viewers will be able to watch New York programs, 
which now are available to towns along the route.
Because of CATV, viewers in Great Falls, Mont., receive 
more network programs than do viewers in New York City. 
The Great Falls residents even can watch programs origi­
nating at the station in Lethbridge, Alta.
30
A typical CATV subscriber pays an installation fee and 
$50 a year to receive five or six stations. Some systems carry 
one channel, others as many as 12.
The CATV industry grosses nearly $75 million annually 
for providing what is described as “merely an extension of 
the TV antenna into your home.”
Significantly, one of CATV’s most vocal opponents is an 
association of antenna manufacturers. It objects to the po­
tential loss of customers and to CATV’s boast that now 
you can get rid of the unsightly antenna on your rooftop.
Commercial television operators have mixed feelings to­
ward CATV. The stations in Spokane and Salt Lake City, 
for instance, hardly could object to extension of their signals 
to Montana, giving them thousands of additional viewers. 
Most stations with large CATV audiences have increased 
advertising rates on the basis of serving a larger market. In 
contrast, Montana stations must compete with the larger 
Spokane and Salt Lake City stations for the relatively small 
Montana audience. Consequently, many commercial sta­
tions regard CATV as a major threat.
Critics of CATV also are concerned about the systems 
use of programs produced by local stations and networks 
without permission of the producers and copyright-holders. 
Cable systems do not pay for programs they relay to sub­
scribers.
If a proposed copyright revision under consideration 
passes in its present form, cable systems will be required to 
obtain permission from stations and networks prior to trans­
mission and may have to pay royalties for using the pro­
grams.
The nation’s CATV systems also draw criticism because
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of their possible tie-in with pay-TV or subscription tele­
vision. At this point, however, it seems unlikely the FCC 
will approve wide-scale use of on-the-air stations for pay-TV. 
The only method now open to proponents of the subscrip­
tion system is by wire to each television receiver.
The National Community Television Association has 
denied statements that its members plan a link with sub­
scription television. But the president of International Tele­
meter Corp. said three years ago that “CATV will play an 
important role in the introduction of pay-TV in the United 
States.” He said his firm, which owns several cable TV 
systems, has been working on the compatibility of CATV 
with Telemeter pay-TV and has developed a procedure 
whereby they can function together.
association urges control
The National Association of Broadcasters, representing 
the majority of television-station owners, has asked the FCC 
numerous times in the past decade to exercise some control 
over CATV. Until 1964, the FCC maintained that authority 
for such control did not exist, since CATV did not use 
publicly owned airwaves. Then in July, 1964, the FCC 
employed Dr. Martin H. Seiden to compile and analyze 
“the significant factual data relating to CATV and to make 
recommendations which his research showed to be neces­
sary.” The report was presented to the Commission in 
February, 1965.1
Seiden’s report deals with most aspects of CATV, in­
cluding the structure and ownership of the industry, poten­
tial of the medium, effect on new and existing stations, and 
general economic impact on the broadcasting industry. He 
concluded the FCC should be concerned with the competi­
tive effect of CATV on the television broadcasting industry 
rather than public-utility considerations, which, he believes, 
should be left to local authorities. He said, in part:
The Commission’s approach has been sound. It should 
avoid asserting general jurisdiction over CATV systems.
. . . The Commission should focus on regulating those 
aspects of CATV activity that relate to the Commission’s 
responsibility for regulating the spectrum space and its 
efficient use by broadcasters.* 
Following a three-month study of the report, the FCC 
issued its first CATV rulings.
First, the Commission decided it had jurisdiction over 
CATV systems using microwave. Used by about 20 per cent 
of the systems, microwave transmitters are licensed federally. 
: In April, 1965, the FCC ruled microwave-served CATV
. lMartin H. Seiden, An E conom ic Analysis o f  C om m unity Antenna
* T elevision  System s and th e  T elev is ion  B roadcasting Industry 
■ (Washington, D.C.: U. S. Government Printing Office, 1965). 
| 2Ibid., p. 6.
systems must carry the signals of all local television stations 
without material degradation and, if requested by local 
stations, must not duplicate programs of local stations— 
including network shows—either simultaneously or within 
15 days before or after local broadcast.
The Commission said “unfair and unreasonable means 
of competition” would result if a cable system did not carry 
the local station and/or duplicated that station’s programs. 
The majority of the commissioners said such action was 
needed to “ameliorate the adverse effects of CATV compe­
tition upon the maintenance and healthy growth of the 
television broadcast service.”
Second, the FCC issued what it termed a Notice of 
Inquiry, which raised certain questions. It indicated several 
areas of concern:
1. The effect of CATV on establishment of TV stations 
in major cities and in smaller markets.
2. The effect of a large, prosperous station’s signals on 
television in a small town.
3. “Leapfrogging”—that is, the distribution of distant 
signals in preference to stations much closer to the CATV 
system.
4. Program origination or alteration by CATV systems 
and the possibility of combined pay-TV-CATV operations.
5. Group ownership and inter-media ownership of 
CATV.
In a “Final CATV Decision” issued in March, 1966, the 
Commission extended its jurisdiction to all CATV systems. 
The non-duplication provision was amended to prohibit only 
duplication of programs on the same day. Other questions 
remained unanswered.
No amount of regulation can solve CATV’s problems 
and, at the same time, satisfy the public desire for a wide 
range of programming.
A solution to some of the essential problems, however, 
may be found in the increased use of translators and a rise 
in the number of operational UHF stations. New FCC rules 
permit a station to install low-cost, low-power repeater 
transmitters (translators) in communities outside the fringe 
areas of existing stations. Towns that previously relied on 
CATV may now receive the signals of an area television 
station without a monthly charge.
In 1964, Congress removed one of the principal barriers 
to expansion of UHF stations. It ruled that new television 
sets must be able to receive UHF signals. But potential 
UHF-station operators still are hesitant to enter a market 
that has CATV competition and one or more local stations.
The expansion of CATV undoubtedly will be restrained 
by installation of translators by local stations and by realiza­
tion of the economic possibilities of UHF television in 
smaller markets.
Whatever future awaits CATV and commercial television 
in general, the public surely will be offered a wider choice 
of programming.
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PEOPLE TALK REAL GOOD:
THE NEWSMAN AND THE LANGUAGE
B y  WARREN J. BRIER
Professor Brier, editor of the Montana Journalism Review, has worked as a 
reporter for the Seattle Post-Intelligencer, as a copyreader for the Seattle Times 
and as a newsman for the Associated Press in Seattle, Los Angeles and Helena. 
He has taught at San Diego State College and the University of Southern 
California. In this article he examines the continuing controversy over the 
English language and suggests how newsmen might approach and evaluate 
the views of the purists and what he terms the language-levelers. This article 
is a chapter from a manuscript being prepared by Professor Brier and Howard 
C. Heyn, night editor of the Los Angeles bureau of the Associated Press.
H. L. Mencken, who surely must be chortling in Valhalla 
over the renewed language controversy of the 1960s, asserted 
years ago that the American vernacular had displaced stand­
ard English as the mother tongue in the United States.
Mencken said English and American were separate lan­
guages, the latter more receptive to change. He added that 
a climate of sloppy teaching in the United States was con­
ducive to the ascendancy of vernacular-without-rules.
The issue that had piqued Mencken’s curiosity blossomed 
again in the early 1960s with publication of Webster’s Third 
New International Dictionary, which included words and 
usages associated by many with loose or vulgar English. Its 
appearance prompted a renewed debate over these questions: 
Should the language conform to the way it is used by 
so-called average persons or by so-called proper, educated 
persons ?
Should the newspaperman write “like the people talk 
or follow the dictates of the grammarians?
Should dictionaries serve as records of the language or 
guides to it?
The controversy is not new. Indeed, it raged in 1800 
when Noah Webster announced he was going to compile a 
“compendious dictionary of the English language.
Webster claimed new words had been introduced into 
the language and many meanings had changed. For such 
an assertion one newspaper branded him a “genius of ig­
norance . . .  a writer of pseudo-philosophical nonsense.” 1
1See Bergen Evans, "Noah Webster Had the Same Troubles,” T he 
N ew York T im es Magazine, May 13,1962, pp. 11, 77, 79-80.
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The newspapers printed numerous paragraphs in the style 
they believed the “Merrykin Dikshunary” would counte­
nance. Among them was a fictitious letter from a slave 
asking “Massa Webster” to include hom iny, possum  and 
banjo in his “new, what-you-call-um Book.” Those words 
were thought to be typical of the low language to appear in 
the first Webster’s dictionary. j
The key elements in the literary wrangle really haven’t 
changed much since 1800. The principal clash still is be­
tween those who resist change and those who advocate it.
The Permissive View
The permissive philosophy toward language maintains 
that correctness simply does not exist. The people not Dr. 
Johnson, Longfellow or Fowler—determine which words 
become a part of the language. If a word is used, it is 
acceptable despite textbooks on usage.
The permissive attitude is typified by Dr. Ellsworth Bar­
nard’s remark as a visiting lecturer at Bowdoin College: 
“Anything is all right if it fits the occasion and expresses 
the intended thought.”2
Lexicographer Bergen Evans put it this way:
Man’s speech is a living thing; hence, it is constantly 
changing. Speech is organic and hence, in relation to *
*The N ew York T im es, chronicling the statement, headlined the 
story: "Prof Says Bum English Ain t So Bad After All.
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speech, the word "correct,” which one so often hears, and 
so often asks, is utterly meaningless*
Television and radio have contributed significantly to the 
leveling process. Apparently, announcers have felt advertise­
ments would be more effective if they used the words of 
that nebulous group dubbed the common people.
Moreover, the liberal argument gains momentum when 
responsible officials speak extemporaneously on television. 
When President Kennedy used the term fina lized , it un­
questionably catapulted to a new level of acceptance. But 
the N ew Y or \ T im es felt obligated to comment editorially:
Mr. President, are you sure you gave the old place a 
thorough house-cleaning after you moved in? It seems 
that your predecessor left a few loose words behind that 
you may have inadvertently picked up. When you said 
yesterday, "We have not finalized any plans,” it sounded 
for all the world like a previous occupant who once 
said . . . "Soon my conclusions w ill be finalized.” In any 
case, please be careful where you walk, because there may 
be some loose syntax lying about. Meanwhile, let’s invite 
the cleaners in. They’ll have the know-how to get the 
job finishized.*
Also supporting the leveling influence are books on usage 
such as A D ictionary o f  C ontemporary American Usage by 
Bergen Evans and Cornelia Evans and Words on Paper by 
Roy H. Copperud.
The student of the Evanses’ book will find ammunition 
to support English such as the following: “He works faster 
than me,” “different than,” “more unique,” “Bob as well as 
Frank were there,” “refer back to,” etc. A principal lesson 
gained from the volume is that we should write at the 
lowest common denominator.
Roy Copperud, who writes a weekly column about usage 
.for the trade publication Editor & Publisher, often seems 
:o argue for permissiveness in language, occasionally dis­
carding so-called rules for the simple reason the average
• oerson no longer talks that way or never did.
grammar described as snobbery
Perhaps Dr. Wilfred Funk, author of Six Wee\s to Words 
\jf P ow er, sums up the liberal view most skillfully. He has 1
Bergen Evans, "Editor’s Choice—You Couldn’t Do Woise,” T he 
APME R ed Book 1963 (New York: The Associated Press, 1963), 
t p. 73. This article is the text of Evans’ speech to the Associated 
j Press Managing Editors Association, which met in Miami, Nov. 
1 12-16, 1963. Evans continued: "If you found a mouse, and took 
l i t  to a mousologist of some kind, and you said to him, 'Is this a
1 correct mouse?’ he would think you were balmy or something, 
si He would say it is a mouse of this species, it seems to be a mouse 
i  of this age, it’s a mouse of this sex, it’s a mouse of this weight. 
K. . . He could go on talking about it all day, but he can’t tell you 
that it’s a correct mouse or an incorrect mouse.” 
v "Finalized?” T he N ew York T im es , Nov. 30, 1961, p. 36.
f
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asserted that grammar often is nothing more than pure 
snobbery.6
“Language has no fixed bases,” says Funk. “Like every­
thing else in life, it is a process, and while purists argue, 
the language pattern changes.”
He notes that ungrammatical expressions frequently are 
clearer and more forceful than their grammatical superiors.
Everyone is familiar with words such as ain’t, con ta ct as 
a verb, li\e as a conjunction and host as a verb. All of those 
words—used in the above manner—appear in W ebster’s 
Third. The expression ain’t, for example, is described this 
way:
Though disapproved by many and more common in 
less educated speech, [ain’t is] used orally in most parts 
of the U. S. by many cultivated speakers especially in 
the phrase "ain’t I.”*
Or, as W ill Rogers said: “Maybe ain’t ain’t correct, but I 
notice a lot of folks who ain’t using ain’t ain’t eating.”
If ain’t truly is used by many cultivated speakers, it would 
appear newspaper writers at least might consider using the 
term. One midwestern university professor said it was a 
perfectly acceptable word—a tidbit picked up by the wire 
services.
Approval of such language obviously encourages a pro­
miscuous attitude toward all words. The trend is seen 
clearly in the use of verbs. Some writers—including news­
men—seem to think any word is fair game as a verb—an 
attitude that results in sentences such as these:
She had been hired to babysit the children.
Police siren ed  his car to a halt.
He je t ted  to Los Angeles.
The President h elicop tered  to the Beverly Hilton.
He was asked to chairman  the committee.
And, as one advertisement announced, “This product will 
not y e llow  your floors.”
The field seems just as open regarding nouns and the 
addition of the word w ise, such as tim e-w ise, business-w ise, 
etc. As one book on usage notes, “There is not a noun in 
the language to which -w ise  cannot be added if the spirit 
moves one to do so.”7
An advertisement on television sparked one of the most 
publicized—and at times amusing—debates over language. 
The ad claimed “Winstons taste good like a cigarette 
should.” Purists insisted the sentence required the con­
junction as, not li\e. They pointed to respected texts on 
usage. But those in the permissive camp referred to actual *8
5Wilfred Funk, "There Ain’t Nothing Wrong With Ain’t,” T he 
A merican W eekly, Feb. 13, 1958, p. 31.
8 W ebster’s  T h ird  N ew In ternationa l D ictionary o f  th e  English 
Language, p. 45.
TWilliam Strunk, Jr. and E. B. White, T he E lements o f  S tyle 
(New York: The Macmillan Co., 1959), P- 50. But the authors 
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usage in speech and writing dating back to 1579. They 
maintained that insistence on as ignores the language as it 
has been spoken for nearly 400 years. One writer contended: 
“You cannot say, ‘Well, everybody was wrong for 400 years 
and I’m right.’ ”
Perhaps one of the most convincing arguments for per­
missiveness in language—at least so far as the reporter is 
concerned—is the fact newspapers have contributed signifi­
cantly to the leveling trend. Look up host as a verb in 
Webster’s Third and you will find examples from news­
papers in California and Massachusetts and from a widely 
known quality magazine.8
Many newsmen, without a trace of a scowl, type contact 
as a verb meaning to communicate or get in touch with 
someone. Others have tried in vain to maintain the precise 
meaning of the verb—to touch. Authors of textbooks on 
usage admit the purists are losing that battle. The Evanses, 
for example, say contact is “accepted in spoken English 
today and probably will become the usual term in written 
English as well.” Copperud doubts if anyone can limit the 
meaning of the word.®
Many facets of the liberal viewpoint toward language 
make sense. The language does change. The people, at 
least in part, determine what is acceptable at certain levels 
of society. The mass media have adopted many of the usages 
that offend the purists. Communication frequently is facili­
tated by using the lowest common denominator.
The Purist View
Major arguments of the purist viewpoint seem to center 
around the assertion that the leveling influence is destroying 
the precision of the English language.
The word enorm ity , for example, long has meant wicked­
ness. But it frequently is used now in place of enormous­
ness. Sometimes the results are humorous, such as the 
charity-campaign advertisement that spoke of the “enormity
8Bergen Evans offered this opinion: "The N ew York T im es wrote 
a very silly editorial on the appearance of the Third Webster, in 
which they stated that they were not going to use it, they were 
going to stick to the good old Second Webster. If they were, they 
would be out of business right now. You can’t publish a news­
paper in ’63 or ’64 with the language of 1934. . . .  In their 
bleating, Webster pointed out that the largest single source they 
had drawn from was the N ew York Times. Obviously the editors 
don’t read their own paper. Incidentally, I took that issue, the 
issue of the Times in which they made this bold and lunatic an­
nouncement, and there were over 170 usages in that issue which 
were countenanced by the Third Webster which they said they 
wouldn’t use, and were not countenanced by the second, which 
they said they would use, and in the very editorial there were two 
of them.” Evans, op. cit., p. 80.
9Roy H. Copperud, W ords on Paper (New York: Hawthorn Books,
Inc., I960), p. 184. He adds, however, that contact as a verb has
not fully emerged into the “sunshine of complete acceptance and
is still partly in the shadow of its commercial origin.”
of our effort.” The distinction is fading; the language is 
losing a precise word with a precise meaning.
the result: confusion
Contrary to the preachings of the language levelers, ex­
panded use of the word enorm ity leads to confusion, not 
clarity. Readers who know the word link it with its original 
meaning. Readers who don’t know it are encouraged—by 
the context in which they find it—to think of something 
enormous.
The purists decry the fact that disinterested  and uninter­
ested  are being used as synonyms. A judge presumably is 
disinterested  in a case; that is, he is interested in an im­
partial and objective manner. But he certainly is not unin­
terested—without interest.
Gilbert Highet, writing in the publication Horizon, has 
pointed out the corruption of the word cohort. He said, in 
part:
"Cohort” means a body of soldiers: a battalion or regi­
ment, something like that. A pure Latin word, it has 
been in English for hundreds of years. In Milton’s Para­
d ise Lost God sends the archangel Michael down to expel 
Adam and Eve from the garden, and with him "the 
cohort bright/Of watchful Cherubim.”
An excellent word, it got into everybody s mind from 
Byron’s splendid poem "The Destruction of Senna­
cherib.” The facts are in the Bible: Second Chronicles, 
Chapter 32. Byron’s poem begins, in galloping dactyls: 
"The Assyrian came down like a wolf on 
the fold,
And his cohorts were gleaming in purple 
and gold.”
That is, his regiments wore splendid uniforms, to over­
awe the poor Jews.
From Byron’s poem the word "cohorts probably 
passed through McGuffey’s Readers. At some time with­
in the last fifty years or so a reporter remembered this 
fine poetic sentence, and inserted a concealed quotation 
from it into a newspaper story. Who he was, and what 
his subject, I cannot tell; but what he wrote was some­
thing like this:
"At today’s parade in honor of St. Patrick, none 
stepped out more bravely than Police Captain Francis X. 
McGeoghegan, followed by his splendid cohorts.”
Now you know what reporters are. They do not read 
books. They read newspapers. The word "cohorts stuck 
in the mind of another reporter who read this piece. And 
he in his turn wrote something like this:
“Borough President Mario Attilio Squarciafico at­
tended today’s hearing at City Hall, with all his cohorts.
Next, someone else used the singular. He was the real 
murderer: |
"One of the principal cohorts of Mayor James J. 
Walker during his tenure of office was. . . .
So now "cohort” has almost gone. People think it 
means "assistant.” Or they are not quite sure what it 
means, but they believe it describes an individual who 
is somewhere nearby.8 910 *
10Gilbert Highet, "Can We Save Cohort?” Horizon, Winter, 1964, 
Vol. VI, No. 1, p. 119.
34 Montana journalism Revieu)
36
Montana Journalism Review, Vol. 1 [2015], Iss. 9, Art. 1
https://scholarworks.umt.edu/mjr/vol1/iss9/1
Why worry about such distinctions, ask the modernists, 
/hat difference does it make so long as the reader knows 
hat you mean? The purists, generally, admit some truth 
l the liberal position but not enough to overcome the dis- 
ivantages of using words loosely.
If enorm ity  comes to mean enorm ou sn ess , if disin terested  
used interchangeably with un in terested , if coh or t  becomes 
synonym for com pan ion , what have we gained? Nothing, 
ut we have lost valuable words with specific meanings, 
/e have simply given up something for nothing.
The purists point out that ignorance has been the primary 
^ent for change. A word that takes on a new meaning— 
ich as protagon ist ,u  regarded by many now as a synonym 
>r proponent—acquires its modern definition by force of 
jaccurate usage. When a word is misused consistently, the 
ictionary-compilers bow to the error. Moreover, they are 
ielding to error with unparalleled speed. They appear to 
s hurrying to embrace new meanings.
It would seem that usage by the general public should 
ot be allowed to establish an error. For instance, the 
vanses point out that the name Frankenstein—used prop- 
rly—is the name of the monster’s creator, not the monster, 
ut they add: “None the less the term is now established 
5 a name for any monstrous creation, especially one that 
ireatens to destroy its creator.”12 When Mary Wollstone- 
•aft Shelley invented her fictional characters, she left the 
lonster unnamed. No matter how many persons call him 
rankenstein, they still are wrong.
Moreover, a misquotation, irregardless of how often it is 
lid or written, still is a misquotation. Lord Acton did not 
ay “power corrupts,” a sentence so often attributed to him. 
le said “power tends to corrupt.” Despite the widespread 
se of the former expression, it still is not a correct quota- 
ion.
For years the English language has remained precise yet 
lexible because it maintained a successful balance between 
tability and change. The purists and the levelers have kept 
ach other in check.
But in the 1960s the purists are coping with two new 
orces: television and educators who support a minimum 
tandard.
'Said Fowler: "Protagonist. Leading actor in a drama; hence one 
who takes the chief part in a play, novel, a story; but in recent 
use, also 'an active participant or leader’; 'leading person in con­
test, champion of cause’. The word has no right whatever to any 
of these meanings ( ch am p ion  or a d vo ca te  or d e f e n d e r ) ,  and 
almost certainly owes them to the mistaking of the first syllable 
(representing Greek p ro to s , first) for p r o , on behalf of—a mis­
take made easy by the accidental resemblance to antagonist." 
H. W. Fowler, A D ictionary o f  M odern  E nglish U sage (London: 
Oxford University Press, 1954), p. 471.
"Bergen Evans and Cornelia Evans, A D ictionary o f  C on tem porary  
American U sage (New York: Random House, 1957), p. 188.
Clifton Fadiman has coined the term “Televenglish” to 
describe the trend. Says Fadiman:
Do not feel bad when you hear the broadcaster say he 
feels badly. Just remember that all men are created 
equally. When the friendly emcee shyly confides to his 
millions of listeners that he feels nauseous, do not misin­
terpret this as self-criticism. Applaud the Televenglish 
teacher who reiterates that Ford Is America’s Winningest 
Car, who describes "gorilla” warfare and who reports 
that so-and-so flew in to  Chicago today.13
The difference between spoken and written language is a 
vital element in the argument of the purists. A speaker does 
not rely solely on words. He can wave his arms, shout, 
grimace or bang his fist against a table. He can repeat a 
phrase or recast a sentence if his audience looks puzzled. 
But the writer—especially the newspaper writer—cannot 
recapture his audience. Working within time and space 
limitations, he must present an original version that is pre­
cise, crisp and understandable.
the adult delinguant
Theodore M. Bernstein, assistant managing editor of the 
N ew Yori[ T im es, refers to the modernistic philosophy as 
“delinguancy”— a word he coined, then abandoned quickly. 
He implies that at least part of the blame for a loose attitude 
toward language rests with teachers of English. Who needs 
teachers and what is there to teach, he asks, if a major 
premise of instruction asserts that correctness is a relative 
matter depending on levels of usage?14
Others have argued similarly, citing works such as a text­
book titled The H igh S chool Curriculum . It points out that 
many youngsters say “I ain’t got no” because their parents 
say it. Furthermore, their parents see no reason why they 
or their children should change. The expression communi­
cates effectively, they say, and that means it is acceptable.
Those who support the purist position also are quick to 
point out that a liberal attitude toward language has a snow­
balling effect. The permissive writer moves in one direction 
—he becomes more permissive. The result:
One wire service story referred to a quail hunter with an 
autom atic r i fle  and a dog that s igh ted  the birds. A city 
editor promptly responded: “He must be quite a shot if he 
hunts quail with a rifle. And a hunting dog doesn’t sigh t 
quail, he detects them by scent.”15 *
A story said actress Debbie Reynolds was m un ch in g  soup, 
eggs and crackers. The sentence brought this reply: “You 
are OK on the crackers. Even on the soup, assuming it was 
consomme madrilene that got left in the freezer too long.
“Clifton Fadiman, "The Decline and Fall of the King’s English,” 
H oliday , August, 1957, Vol. 22, No. 2, p. 9.
14Theodore M. Bernstein, "The Problem of Delinguancy,” T he
B u lletin  o f  th e  A merican S o ciety  o f  N ew spap er Editors, Nov. 1,
1961, p. 1.
UUPI R eporter, Oct. 26 ,1961 , p. 1.
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But munch eggs! Gentlemen, you have missed a story. Get 
us a piece about how Debbie eats hard-boiled eggs with the 
shells on.”16
A cliche in one newspaper exploded into this absurdity: 
“Although identified mainly with the Yiddish Art Theatre, 
which he founded in 1918 and which was a mecca for 
Jewish theatregoers. . . .”17
An account of a collision between two ships at the mouth 
of the Mississippi River said one was hit with a fatal force 
that ripped open staterooms and crumpled one vessel lik e  a 
sm a sh ed  banana ."  Terming it a “screwed up simile,” one 
editor said: “Now I tried to conjure up a scene on the 
muddy Mississippi of a ship so wrecked and twisted that it 
looked as if it had been in an encounter with a verbal fruit 
cart. The vision just didn’t materialize.”18
In short, permissive writing has a tendency to lead to 
inaccurate or ludicrous prose.
The Newsman’s Quandary
Where should the newsman take his stand? If he accepts 
wholeheartedly the liberal view, he will, indeed, ignore the 
fact that the written language was designed for precision 
and perfection. If he becomes a purist, he may find himself 
opposing change when the meanings of the very tools he 
works with constantly are shifting.
A purist in the newsroom will find himself in as much 
trouble as a leveler. For example, the managing editor of 
the Seattle P o s t - I n t e l l i g e n c e r  decreed in 1956 that the word 
v i c t im , because it rarely was used properly, was barred from 
news copy.
Technically, a victim is a person sacrificed to some deity 
or a person deliberately injured or destroyed by someone 
else. Therefore, a pedestrian who falls into a street excava­
tion or is inadvertently run down by a motorist is not a 
v ic t im .
Reporters and copyreaders quickly turned to Roget’s The­
saurus. The result prompted columnist Douglass Welch to 
write:
Henceforth, you are going to read in The Post-ln telli- 
g en c e r  that somebody is the "recipient of an accident, 
as in "The recipients were taken to King County Hos­
pital.” Or, "Seven wretches were removed from the 
wreckage.” Or, “I am,” said the congressman, "the shorn 
lamb of one of the greatest conspiracies ever launched 
against an honest official.”19
"Ibid., May 18, 1961, p. 1.
"W inners & Sinners, May 19, I960, p. 1.
"UP1 R eporter, Nov. 3, I960, p. 2.
19Douglass Welch, "Strange Demise of a Word—Misuse in Life 
Hastens End,” Seattle Post-In telligen cer, May 22, 1956, p. 14.
The night city editor, asked what synonyms could be used 
in place of v i c t im ,  was quoted as saying: “I don’t know.
It beats the hell out of me.”
When the dictum resulted in several awkward leads, the 
managing editor—called Zeus by columnist Welch—relented 
and v i c t im  succumbed to popular usage.
The possessive form supplies another example of how 
newspapers have accepted the general usage. In the old 
form, a headline would have been written: “Charles’s Ton­
sils Out.” Most newspapers today write it: “Charles’ Tonsils 
Out.” They are ignoring tradition. They have changed.
erecting a barrier
Yet, at some point, the newsman should erect at least a 
tentative barrier to change. Theodore Bernstein has de­
scribed his job at the N ew  Y ork  T im es  as that of keeping 
“a general foot on the brake and a guiding hand on the 
steering wheel” of change. Many editors, it would seem, 1 
harbor similar philosophies. |
The most logical position for the newsman would appear 
to be a trifle right of center. He should be neither a stiff­
necked purist clinging to rigid rules nor a soothing cham­
pion of the language spoken by the masses. He should not 
lose touch with either the popular tongue or the language of 
the educated.
Sir Ernest Gowers, the British authority on usage, put 
it this way in an address to the English Association in 1957: 
“We can rid ourselves of those grammarians’ fetishes which 
make it more difficult to be intelligible without throwing the 
baby away with the bath water.”
Why should the newsman remain slightly to the right? 
For these reasons:
(1 ) The press endeavors to communicate information 
accurately. In a complex space age, it cannot achieve such 
a goal by using vague words any more than a surgeon can 
operate effectively with a dull scalpel.
(2) Readers, it would seem, expect literate language in 
newspapers. The press is regarded by many as the last bul­
wark of the English language. The educated man may 
accept the word a in ’t  in a television comedy, but he does • 
not anticipate or approve its use in a news story.
(3) Respected newspapers and wire service bureaus do 
not condone loose language. Indeed, they would support 
the statement by John Ruskin, the British author-critic, that 
whatever language a well-educated gentleman knows, he J 
knows precisely.
(4) The tendency might exist to confuse the liberal view­
point with evasion or plain laziness. A person who knows 
his language and his grammar and deliberately violates the 
so-called rules bears little resemblance to the person who 
doesn’t know them and justifies the language in his news 
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RESEARCH SUMMARIES
This section is devoted to summaries of research reports written by 
students as term papers for classes in the Montana School of Journalism
A PROFILE OF EDITORS 
OF MONTANA WEEKLY NEWSPAPERS
By R O B E R T  M.
Forces of isolation, exceptionally heavy 
work loads and long distances explain, 
in part, a general lack of current infor­
mation about Montana weekly editors. 
This study, utilizing data in question­
naires returned in November and De­
cember, 1965, by 45 of the state’s 67 
weekly editors, attempts to provide a 
profile of those newsmen.
Here is a summary of the findings:
A ge: Thirteen are in the 30-40 age 
| group. Others: 5—20-30; 10—40-50; 10 
\ —50-60; 7—older than 60.
Marital Status: Thirty-nine are mar­
ried. Three are single. Three are di­
vorced. Married editors’ families aver­
age about three children.
Education'. Twenty-eight are college 
’ graduates. The 17 others have high 
{.school diplomas. Editors of the larger 
weeklies have the most formal educa­
tion . Of the college graduates, 20 hold 
\ bachelors’ degrees in journalism and one 
| has a master’s degree in journalism.
Readership o f Dailies: The Great Falls 
i Tribune is the most widely read daily. 
Twenty-three editors read that news­
paper, while nine read the Billings Ga- 
jLzette, six the Christian S cien ce M onitor, 
■ five the Spokane Spokesman-Review  
land five the Missoula Missoulian.
Readership o f  Magazines: T im e tops 
jthe list of magazine readership with 20 
{editors listed. It is followed by Saturday 
\Evening Post, 11; U.S. N ews & World 
^Report, N ewsweek  and Life, 8 each, and 
•National G eographic and Reader’s Di- 
\gest, 6 each.
►
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M emberships: Most of the editors be­
long to two or more civic or fraternal 
organizations. Only one does not belong 
to any group. Thirty-five have been offi­
cers of organizations.
Public O ffice: Three editors have 
served on a school board, three on a city 
council and two in the state legislature.
Politics: Twenty editors said they 
were Republicans, 12 Democrats, 6 con­
servatives, 2 independents, 4 “other” and 
1 liberal.
H om e State: Twenty-four editors are 
natives of Montana. Six were born in 
North Dakota and three in Nebraska. 
Other states represented are Missouri, 
California, Wisconsin, Kansas, Minne­
sota and Iowa.
Experience: The average editorial ex­
perience is 23.3 years. The range: two 
years to 40. Sixteen have worked on 
publications other than weeklies.
Wor\ Load: Most of the editors work 
more than 40 hours a week. The break­
down: 2—40 or fewer hours; 13—40-50; 
18—50-60; 12—60 hours or more. They 
average 22.8 hours a week gathering, 
writing and editing news and editorials.
Im portance o f Editorial Page: Twen­
ty-four editors consider the editorial page 
or section necessary. None terms it un­
important or without value. Twenty-two 
editors publish weekly editorials, 20 run 
them frequently and three never run 
them. Local editorials make up 69.4 per 
cent of the subject matter, compared 
with 15.1 per cent for state editorials, 
10.5 per cent for national editorials and
5 per cent for international editorials.
Letters to th e Editor: Thirty-one news­
papers receive frequent letters to the 
editor about local columns and edito­
rials. The others receive occasional re­
sponses.
Pressure from  Advertisers: Twenty- 
two editors have lost advertising because 
of editorial stands. Twenty said adver­
tisers had threatened to withdraw sup­
port. Of those, 14 reported they ignored 
the threats; the six others tried to ex­
plain the need for editorial independence 
and the benefits of editorial controversy.
Police N ews: All types of police news 
are covered by 27 editors. Six limit cov­
erage to reports of felonies and two to 
reports of traffic violations.
Criticism o f  Job: Insufficient time to 
perform their work was listed most fre­
quently by the editors as a handicap to 
improving the newspapers. Asked what 
they would do if given additional funds, 
most editors said they would increase the 
size of the editorial staff.
Rating o f  N ewspaper: Only two edi­
tors rated their newspapers as poor or 
fair and eight termed them adequate. 
Twenty-nine believed their papers should 
be in the good category and six labeled 
their publications as first-rate. *
*Mr. Amick, a 1961 graduate of the School 
of Journalism, served for four years as edi­
tor of the weekly Choteau  (Mont.) Acantha. 
He is a candidate for the master’s degree in 
journalism at the University of Montana. 
This article is a summary of a paper sub­
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HOW MONTANA EDITORS USE
AP AND UPI INSERTS, SUBS, NEW LEADS
B y  L Y L E  E. HA RR I S *
How many wire service subs, inserts, 
new leads and corrections actually are 
used in Montana daily newspapers?
A study conducted in October, 1965, 
indicates the wire editors use about 83 
per cent of the revisions they get before 
the deadline.
To determine the use of changes in 
wire service copy, 10 Montana dailies 
were examined between Oct. 12 and 30, 
1965. The stories in the newspapers 
were compared with Associated Press 
and United Press International teletype 
copies. News about the markets and 
sports was not included. The study was 
limited to stories that subsequently were 
altered by the wire services.
As expected, the lead was changed 
more frequently than was any other 
paragraph in a story. If a newspaper 
used without alteration a story that sub­
sequently was changed and the revision 
came within the deadline, the editor was 
considered to have missed the change.
This study did not consider editorial 
judgment or possible difficulty with tele­
type machines. Normal deadlines and 
the final times for major corrections and 
bulletins were obtained in telephone 
conversations with the wire editors.
One obvious assumption was proved 
quickly: The later the deadline, the bet­
ter the chance for more accurate and 
more recent news. For instance, UPI sent 
from Moscow at 6 a.m. (M ST) a story 
that said the Soviets had tended to ig­
nore the first anniversary of Premier 
Khrushchev’s removal from office. About 
10:30 a.m., UPI sent a second story 
saying the Soviets had remembered 
Khrushchev and the official newspapers 
had much to say about him. At Kali- 
spell, the Daily Inter La\e, which had
a 10:30 a.m. deadline, carried the first 
story. The Inter Lake editor said he 
planned to move the deadline to 11 a.m. 
after completion of a change to offset 
production.
Since some smaller Montana dailies 
use little wire copy, several editions were 
discounted because of lack of material. 
Further, the newspapers that limited 
wire service stories to four or five para­
graphs could ignore copy changes when 
they were in paragraphs lower in the 
story.
The following summaries give the 
total number of changes and the num­
ber of subs, inserts and corrections used 
by each newspaper. The number of new 
leads used can be obtained by subtract­
ing from the total changes the number 
of subs, inserts and corrections printed.
Of the four morning newspapers, the 
Billings Gazette used 47 of 55 changes. 
Two of five inserts were used. All three 
corrections appeared as did the four 
subs. The Gazette’s deadline is 12:30 
a.m., but corrections can be made up 
to 1 a.m.
The Butte Montana Standard carried 
28 of 35 changes. It used two of five 
inserts, two of three corrections and one 
of two subs. The deadlines are 11:30 
p.m. and midnight.
The Great Falls Tribune had 26 of 
34 changes. It used three of four inserts, 
four of five corrections and the one sub. 
The deadlines: 12:40 a.m. and 1 a.m.
Fifteen of 18 changes appeared in the 
Missoula Missoulian. They included two 
of three inserts, three of four corrections 
and the only sub. The paper’s deadlines 
are 11 p.m. and midnight.
Among the afternoon newspapers, the 
Bozeman Daily Chronicle had eight of
eight changes. Those included one sub 
and one correction. The deadlines: noon 
and 1:30 p.m.
At Kalispell, the Inter Lake, which 
was not operating on a normal schedule, 
carried 26 of 32 changes. Two inserts 
were used, but no subs or corrections 
appeared. The deadlines were 10:30 
a.m. and 10:45 a.m.
The Helena Independen t R ecord  con­
tained five of eight changes. It used 
one of two subs but no inserts or cor­
rections. The Independen t Record’s 
deadlines are 1:15 p.m. and 1:45 p.m.
At Lewistown, the Daily News, which 
uses little national or international copy, 
had 10 of 13 changes. The newspaper 
did not use the two corrections but did 
use the only insert. No subs appeared. 
The deadlines are 1:30 p.m. and 2 p.m.
The Livingston E nterp ise carried 50 
of 55 changes. It used six of six inserts, 
three of three corrections and three of 
four subs. The deadlines are 1:30 p.m. 
and 2 p.m.
Seven of nine changes appeared in the 
Miles City Star. Those included one of 
two corrections and the only sub. No 
inserts were printed. The deadlines 
are 1 p.m. and 2:30 p.m.
In summary, the newspapers used 222 
of 267 changes sent on the wires before 
their deadlines. Those revisions com­
prised 174 of 202 new leads, 18 of 26 
inserts, 17 of 23 corrections and 13 of 
16 subs.
*Mr. Harris, a 1962 graduate of the School 
of Journalism, has worked for United Press 
International for three years in Salt Lake 
City and Helena. He is now studying for 
a master’s degree in journalism at the Uni­
versity of Montana. This article is a sum­
mary of a report for the Methods of Jour­
nalism Research class.
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THE REACTION OF THE COLLEGE PRESS 
TO THE DISCONTINUANCE OF TOBACCO ADS
B y E D W A R D  C. NI CHOLL S *
Discontinuance of tobacco advertising 
in college newspapers forced those pub­
lications to cope with an economic set­
back unparalleled in recent years.
Many student newspapers had de-. 
pended heavily on national advertising 
and, specifically, cigarette and tobacco 
advertising. National ads constituted as 
much as 58 per cent of the advertising 
revenue of some publications.
Then the Tobacco Institute, represent­
ing the major producers, decided in 1963 
to drop all advertising in student news­
papers. Thrust into a financial quan­
dary, the college staffs soon settled down 
to the task of trying to recoup the loss.
. Many papers, such as the University of 
New Mexico h ob o , expanded their local 
* sales force and took a second look at 
I potential advertisers in the community.
The results of the newspapers’ efforts 
? varied considerably. Most, however,
! were able to emerge from the financial 
U crisis without serious effects. A few, 
| such as the Colorado State University 
t  Collegian, were less fortunate. It had to 
I seek additional funds from the student 
| government to avoid curtailing produc- 
I tion.
Only two of the nine college news- 
I papers surveyed in this study showed a 
again in national advertising for the first 
I  term of the 1963-64 school year com- 
| pared with the first term of the 1962-63 
1 academic year. One, the University of 
i  Utah Daily Utah Chronicle, never had 
» accepted tobacco advertising; its national 
I  advertising increased by 345 column
■ inches. The other, the University of 
§  British Columbia Ubyssey, was not af-
• fected by the institute’s decision; its
■ advertising increased 72 column inches. 
Those two newspapers still depend on
I f  Montana Journalism Review
national advertising for more than one- 
third of their total advertising linage.
All of the newspapers reported a de­
cline in the percentage of national ad­
vertising from the first-term figures for
1962- 63. The University of Montana 
Montana Kaimin and the University of 
Texas Daily Texan reported the lowest 
dependence on national advertising in
1963- 64, listing 13 per cent and 11 per 
cent. .
The difficulties caused by the elimi­
nation of tobacco advertising prompted 
the newspaper staffs to place less empha­
sis on revenue sources beyond their im­
mediate control. The cancellation forced 
the staffs to concentrate on local adver­
tising, with the result they became even 
more independent of out-of-state revenue 
sources.
Local advertising gains suggested more 
college newspapers eventually might be­
come self-supporting. Increased local 
advertising support, obviously, would 
reduce the need for student funds.
Several newspaper business managers 
commented that national advertising im­
proved the appearance of their publica­
tions. While true in many instances, it 
should be possible for the newspaper to 
improve the over-all appearance of its 
local advertising if it endeavors consist­
ently to become a more professional 
publication.
During the 1963-64 school year, the 
Montana Kaimin acquired a new mat 
service and attempted to improve both 
its layout of advertisements and its sales 
effort. The more attractive layout of 
local advertisements helped the salesmen 
open new accounts and contributed to a 
move to increase the volume from estab­
lished accounts.
At the University of Southern Cali­
fornia, action taken by the Daily Trojan 
typifies changes made by some of the 
other newspapers. Tobacco advertising 
constituted 45 per cent of the Daily 
Trojan s  national advertising. To coun­
ter the loss, the newspaper’s advertising 
staff was doubled, salesmen spent more 
time trying to satisfy advertisers’ wishes 
and office procedure was streamlined. 
The publication’s business manager re­
ported that “local sales have made up 
for the lack of cigarette ads.”
The success of most of the papers in 
replacing lost revenue indicates the col­
lege press can attract greater local sup­
port and that it is not necessary to rely 
heavily on national advertising.
The solution to the problem seems to 
have rested with plain old salesmanship. 
Advertising salesmen were motivated to 
try harder; consequently, sales of local 
advertising rose sharply.
Other factors will affect the economic 
future of the college press. Additional 
national industries undoubtedly will re­
alize the potential of the college market, 
but the growth of national advertising 
probably will not equal the increase at 
the local level. As college enrollment 
continues to rise, the appeal of the col­
lege newspaper as the ideal medium in 
which to reach student consumers will 
become progressively stronger in the 
mind of the local retailer.
•This article is a summary of a report sub­
mitted for the Senior Seminar class. Mr. 
Nicholls, a 1964 graduate of the Montana 
School of Journalism, served as business 
manager of the University’s daily news­
paper, the Montana Kaim in. He recently 
left the W isconsin State Journa l at Madison 
to become a staff member of the Fishing 
& H unting N ews at Seattle.
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THE TYPOGRAPHICAL ERRORS OF MY FIRST POEM
This poem  appeared in the July 14, 1866, issue o f the Virginia City 
Montana Post, the first new spaper in Montana Territory. The name 
o f the w riter was not given .
Ah! here it is! I’m famous now—
An author and a poet—
It really is in print; ye gods!
How proud I’ll be to show it!
And gentle Annie! what a thrill 
Will animate her breast,
To read these ardent lines and know 
To whom they are addressed.
Why, bless my soul, here’s something strange, 
What can the papers mean,
By talking of “the graceful brooks 
That gander o’er the green?”
And here’s a t instead of r,
Which makes it “tippling rill;”
“We’ll seek the shad,” instead of “shade,” 
And “hell” instead of “hill.”
“They look so”—what? I recollect,
’Twas “sweet” and then ’twas “kind;”
And now to think the stupid fool 
For “bland” has printed “blind.”
Was ever such provoking work—
’Tis curious, by the by,
How anything is rendered blind 
By giving it an eye.
“Hast thou no tears,” the t’s left out,
“Hast thou no ears,” instead;
“I hope that thou art dear” is put 
“I hope that thou art dead.”
Who ever saw in such a space 
So many errors crammed?
“Those gentle eyes bedimmed” is spelt 
“Those gentle eyes bedammed.”
“The color of the rose” is “nose,” 
“Affection” is “affliction;”
I wonder if the likeness holds 
In fact as well as fiction?
“Thou art a friend,” the r is gone;
Who ever would have dreamed 
That such a trifling thing could change 
A “friend” into a “fiend?”
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“Thou art the same,” is rendered “lame!”
It really is too bad;
And here, because an i is out,
My “lovely maid” is “mad.”
They drove her blind by poking in 
An eye—a process new;
And now they’ve gouged it out again,
And made her crazy, too. <
i
“Where have the muses fled that thou 
Shouldst live so long unsung?”
Thus read my poem—here it is:
“Shouldst live so long unhung.”
“The fate of woman’s love is thine,”
An h commences “fate!”
How small a circumstance will turn 
A woman’s love to hate.
1
I’ll read no more! What shall I do?
I’ll never dare to send it!—
The paper’s scattered far and wide 
’Tis now too late to mend it.
Oh Fame! thou cheat of human bliss!
Why did I ever write!
I wish my poem had been burnt 
Before it saw the light.
Let’s stop and recapitulate:—
I’ve darn’d her eyes, that s plain;
I’ve told her she’s a lunatic
And blind, and deaf, and lame;
Was ever such a horrid hash
In poetry or prose? j
I’ve said she was a fiend, and praised 
The color of her nose.
I wish I had that editor 
About half a minute 
I’d bang him to his heart’s content,
And with an h begin it.
I’d jam  his body, eyes and bones,
And spell it with a d,
And send him to that hill of his—
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At the University of Montana
The University of Montana School of Journalism offers a program leading to a 
Master of Arts in Journalism. Most candidates for the degree have worked for a news­
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